


Key Insights

Current events and an accelerated consumer shift to ecommerce
are fueling Amazon’s growth in a highly competitive market.

As consumers turned to online stores (and Amazon in particular) for
their everyday essentials during the COVID-19 pandemic, brands and
retailers followed with a greater ecommerce presence and competition

for shoppers' dollars.

Amazon has become the starting point for the majority of shopper
journeys; 74% of consumers begin their product searches on the
“Everything Store.”

Amazon's ad revenue growth is accelerating. In Q4 2020, Amazon's ad
business brought in $7.95 billion, up 66% over the previous year.

Brands, agencies, and third-party sellers are pumping investment
into Amazon Advertising.

Targeting shoppers with ads on Amazon allows sellers to reach potential
customers when they are ready to buy, and it's a strategy most sellers
employ already; 75% of sellers (first-party (1P), third-party (3P) and
agency) use at least one type of Amazon pay-per-click (PPC) advertising.

Sellers are investing more in advertising in 2021; 34% of Amazon sellers
plan to spend more on strategic advertising than in past years.

e Not all ad dollars are equal.

While an Amazon seller’s advertising success will obviously vary based
on the product they sell and their ad budget, some ads and ad strategies
do reveal higher return on ad spend: sponsored brands, close and loose
match ad targeting, pricing within the $21-30 range, and implementing
a fixed bidding strategy (depending on budget and goals).

Ad spend across advertising product types shows a shift from sponsored
product ads to sponsored display and brand ads. The ad formats that
are gaining share are newer, seeing increased return on investment, and
continuing to improve, ultimately attracting more users over time.
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Chapter 1 .
The Escalating Importance of

The Rise and Size Of Advertising on Amazon
Amazon Adve rtiSing Online shopping has accelerated.

While consumers have increasingly warmed to ecommerce over the past
decade, the move to online shopping escalated extremely quickly at the
onset of the COVID-19 pandemic in 2020. Many people who previously

Amazon is shaking things up in the word of advertising. It's the world's preferred to buy in stores (or buy certain products in certain stores) quickly
largest marketplace with a reported *300+ million worldwide active shifted their purchases to online alternatives. Ecommerce sites like Amazon
customer accounts and **2.55 billion site visits as of March 2021. have played a big role in consumer spending as shopping habits have

. . . shifted online.
According to a market study of digital ad spend in the U.S., spend on

Amazon far outstrips that of competitors like Walmart, eBay and Etsy. According to Jungle Scout’s 2021 Q1 Consumer Trends Study:

2020 U.S. Digital Advertising Spend by Platform

of U.S. consumers say that of consumers say they shop
while overall spending may be online weekly or more often.

lower than normal, their online
$849-4 M spending has been increasing.

As the pandemic continues to impact consumers' ability to shop in-store,

Amazon has become the ultimate service for everyday necessities.

What types of products have consumers purchased more of in 2020?
eMarketer * Groceries - 46%

¢ Cleaning supplies - 45%
Amazon's ad business is clearly booming as more and more marketers take . . .
) o o . ¢ Vitamins & Dietary Supplements - 27%
advantage of its powerful search advertising capabilities. In this chapter,
we'll explore Amazon's massive advertising business and its growing * Beauty & Personal Care items - 24%

importance for brands, agencies, sellers, and marketers.
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O1. THE RISE AND SIZE OF AMAZON ADVERTISING

The future of advertising is Amazon vs. everyone else. Targeting shoppers with ads on Amazon is more important

The competition for consumers’ online dollars has gotten increasingly fierce than ever.

and dynamic. Not only are brands and retailers competing for business, but Brands and marketers yet to embrace Amazon advertising won't be able to

the online platforms that serve literal billions of people — including Facebook, avoid it for long. So what's so special about Amazon advertising, and why are

Apple, Microsoft, Walmart, and, yes, Amazon — are all vying to be the start of the marketers shifting their ad budgets?
consumer’s online shopping journey.

1. Audience of ready-to-buy

When consumers shop for a product online, where do they start their search? shoppers - Amazon occupies a -
unique position at the end of the
marketing funnel. Advertisers using Awareness

Nearly 3 in 4 consumers say that when they are looking Amazon have the ability to reach

| for a product online, they start their search with Amazon. customers at the point of purchase.

2. Right product, right person - And

74%
it's not just about timing, it's about
65% ; ;
showing the right products to the
g gnhtp Intent
right people. Amazon’s wealth of
shopper data, allows brands and Evaluation
marketers to expand their reach
38% across channels (display, audio
31% and over-the-top video) with
29%
contextually appropriate ads.
21%
3. Measuring performance - Amazon'’s attribution is a key differentiator
10% between search marketing on Amazon versus all other search marketing
. 6% 2% platforms. Attribution tells you which specific ads are driving sales. It's also
- [ | a key piece of the formula to determine return on ad spend (RoAS), or how
Amazon Search engine Brand or Facebook YouTube Instagram Tik Tok Other Other . .. .
(e.g. Google, retailer's social media much revenue is produced from your advertising investment.
Bing) website platform

Jungle Scout’s 2021 Q1 Consumer Trends Stud

“Amazon can report direct sales attribution whereas most other ad
Comparatively, 65% of consumers start their searches on a search engine like platforms (e.g. Google, Facebook etc.) advertisers are paying for clicks
and impressions. Marketers seek the most demonstrable ROI for their

advertising dollar, so being able to tie each dollar spent to an actual

Google or Bing. Further, consumers who opt for an ecommmerce platform (ie.

Amazon) over a search engine, demonstrate their intent to purchase is higher.

sales conversion on Amazon is about as good as it gets.”

;: Connor Folley
560/ of U.S. consumers say that if they were only able to buy ‘\’?/"» Vice President of Jungle Scout & Co-founder of Amazon Analytics
. . latform Downstream
O products from a single store, it would be Amazon. a P
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O1. THE RISE AND SIZE OF AMAZON ADVERTISING

Just How Big Is Amazon’s Advertising Business?

Amazon'’s advertising revenue saw enormous growth in Q1 2021 and is projected to continue growing.

Amazon Advertising Revenue Growth | 2018-2021

= Ad/"Other” revenues = Ad/"Other” change YoY
$9.00
139%
$8.00 ° 131% $7.95
$7.00
g $e00
&
E $5.00
[
.é $4.00 $3'39
2 $300 2.50
= $2.03 $2.19 $
om
$2.00
$0.00

Q12018 Q22018 Q32018 Q4 2018 Q12019 Q22019 Q32019 Q4 2019 Q12020 Q22020 Q32020 Q4 2020 Q12021

Amazon Quarterly Earnings. “Other” net sales. Advertising makes up the majority of “other”

Projected Amazon Advertising Revenue | 2021-2026

100
$85.20
; . . 80
According to a survey of ad buyers, Amazon'’s advertising business’ share of g 6475
global digital advertising will grow from 8% in 2020 to 13% in 2026. § €0
[ $49.21
In 2021, Amazon is expected to generate more than $26 billion in advertising E 40 $37.40
revenue, and that figure is projected to increase to over $85 billion through 2026. 5 $26.10 sanda
= .
¢}
2021 2022 2023 2024 2025 2026
Statista
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O1. THE RISE AND SIZE OF AMAZON ADVERTISING

Advertising is a critical business lever for the majority of
Amazon brands and sellers.

Advertising is all but essential for any size seller on Amazon'’s platform. In a
recent Jungle Scout study of nearly 5,000 Amazon sellers of all types and
sizes, the majority (75%) stated they use some type of Amazon pay-per-click
(PPC) advertising for their businesses. Additionally, 34% plan to spend more on
Amazon advertising in the future.

Types of sellers:
« First Party Seller (“1P”): Sell to Amazon as a vendor and use Vendor Central
« Third-party seller (“3P"): Sell on Amazon's platform and use Seller Central

« Agency: Work with sellers as a consultant or partner, helping manage their
Amazon businesses

See page 18 for explanations of the digital advertising terms used in this section.

Percent of 1P or Agency Amazon Sellers Using PPC Advertising Percent of 3P Amazon Sellers Using PPC Advertising

25% use PPC ads -
Sponsored Display

68% use PPC ads -

Sponsored Products

56% use PPC ads -

Sponsored Brands

40% use PPC ads -
Sponsored Display

66% use PPC ads -

Sponsored Products

34% use PPC ads -

Sponsored Brands

Among 1P or Agency Sellers

79%
32%

Among 3P Sellers

1%
34%

Use at least one form of Amazon PPC advertising

Plan to spend more on strategic advertising (including PPC) in 2021

Other Amazon Ads used

16% use Amazon Video ads 7%
1% use Amazon Posts 5%
6% use Amazon Live 1%

40%

Currently focusing on managing their PPC bids

43%
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O1. THE RISE AND SIZE OF AMAZON ADVERTISING

2. Sponsored product ad in search result - 22%

Consumers & Advertising

1. Organic listing - 40%

Shop by coffeepot & capacity
Do consumers notice sponsored advertisements

Under2Cups  2t039Cups  4t059ups  6t07.9 Cups

on Amazon?

price and other detalls may vary based on sizeand color

In a recent Jungle Scout survey among

Primula Half Moon Glass Teapot [ CnGlass Glass. IwaiLoft Glass
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Ads e 4 stars and above

padierei, Sponsored @
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5. Sponsored brand ads - 10%

1-48 of over 2,000 results for "teapot” Sort by: Featured v

Sponsored brand ads Eligible for Free Shipping 0
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[ Free Shipping by Amazon
All customers get FREE Shipping on
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ads in search results.
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Chapter 2

Amazon Advertising
Spend

In this next section, we'll focus on how brands are advertising on Amazon,
including a deep dive into their spending, with a breakdown of ad spend by:

* Marketplace
* Ad Product
* Ad Targeting Type

* Product Price

The data in this section of the report is based on Jungle Scout's e-commmerce
data of 3,500+ brands and additional third-party sources.

Amazon Advertising Spend by
Marketplace

Among the 14 marketplaces measured in Jungle Scout's ecommmerce
database, the U.S. ranks top in Amazon advertising spending.

Marketplaces Spending on Amazon Advertising | % of Total Ad Spend

® US.-80% @® Germany - 5% ® Japan -5% ® UK- 4% @ ltaly - 2%

® Canada-2% France-2% ® Spain-1% ® India-<1% United Arab
Emirates- <1%

@ Australia-<1% O Mexico - <1% Saudi Arabia - <1% Netherlands - <1%

Jungle Scout's ecommerce data.
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02. AMAZON ADVERTISING SPEND

Amazon Advertising Spend by Ad Product
How are brands investing their Amazon advertising budgets?

The majority of Amazon advertising spending is allocated to sponsored products
ads, which allows brands to manually or automatically target relevant keywords
to their target audiences.

With this option, advertisers only pay for the ad when a shopper clicks on it,
allowing better control over their budget. This may mean that it's up to brands
and sellers to produce more relevant ad campaigns, optimized product listings

and quality products in order to convert a sale.

These ads can be used for a wide variety of goals such as increasing visibility,
gaining awareness, promoting seasonal items, clearing excess inventory or
showcasing a high-performing item.

There's a noticeable shift in ad spend away Trending Share of Amazon Advertising Spend by Ad Product | 2018-2021

from sponsored products to newer and recently
updated ad products on Amazon (sponsored

brands and sponsored display). Sponsored display ® Sponsored Products @ Sponsored Brands © Sponsored Display

100%
ads were first introduced in November 2019 and

are continuing to gain popularity. Meanwhile, 90%

sponsored brand ads underwent changes that 80%

have likely factored into their increased adoption. 70%

This ad product first began as a vendor-only tool 90% Sponsored
60% Products

and has been rolled out to a broader advertiser
50%
audience over time. Now, sponsored brand

ads are available to anyone who has secured a #0%

brand registry and include more opportunity for 30%
placements. Historically sponsored brand ads 20%

only appeared at the top of search results and 1%
now can appear placed above, next to or within 10% Sponsored
0% Brands

search results, meaning more opportunity to reach 2018

customers and probability for a higher RoAS.

Jungle Scout’'s ecommerce data

83% Sponsored
Products

80% Sponsored
Products

77% Sponsored
Products

0,
16% Sponsored 18% Sponsored 20% SBpon;ored
Brands 1% Brands 2% rands 2%

Sponsored Sponsored
S Display "— Display

2019 2020 2021

Timeframe from March 2018 through February 2021. Sponsored Display ads not available on Amazon until 2019.
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02. AMAZON ADVERTISING SPEND

Amazon Advertising Spend by Ad
Targeting Type

Advertisers are spending the most on loose-match ad types. Loose match
targeting tends to have a lower clickthrough rate (CTR) and conversion rate
compared to close match. It also has the lowest cost per click (CPC) of all
targeting types making it easy to spend more on, even though it might not
be the best ROI.

Targeting/Matching Type | % of Total Ad Spend

1%

. Loose match . Substitutes . ASIN . Close match

Category . Complements Views

Jungle Scout’'s ecommerce data

There are two advertising targeting strategies for sponsored products: automatic and

manual targeting.

« Manual targeting requires end users to handpick keywords to bid on and the
products they'd like to advertise. Amazon will show ads only if the shopper’s search

guery matches any of the keywords in the campaign.

+ Automatic targeting requires advertisers to select the products they want to
advertise and set a budget for their campaigns. This form of targeting requires an
ASIN, a date range, and a CPC bid. Amazon will then use the ASIN's metadata to

find relevant keyword inventory.

Within automatic targeting, there are four different match types:

« Close match products are shown to shoppers who use search terms closely related

to your products.

+ Loose match terms show your products when shoppers use search terms loosely

related to your products.

« Substitutes are targeted to shoppers considering products that are substitutes for
your items and are often the same type of product sold by a different brand (e.g.

Reebok tennis shoes instead of Nike).

« Complements are targeted to shoppers who view the detail pages of products that

complement your products (e.g. a baseball glove to go with a baseball).

Additionally, you can improve the relevance of your ads by targeting single products or

categories:

- Category ad targeting allows advertisers to target entire categories within
Amazon'’s verticals, like Pets, Clothing, Shoes, Jewelry & Watches or Home, Garden
& Tools.

« ASIN ad targeting allows advertisers to target specific products (note: an ASIN is a

10-character standard product identification number assigned by Amazon.)

Audience targeting allows advertisers to target custom audiences, such as people
who viewed product detail pages matching criteria you choose, or people who have
certain interests. Audiences are available in the Sponsored Display ad type, and not all

audiences are available to all advertisers.

Amazon Advertising Report |
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02. AMAZON ADVERTISING SPEND

Product Price Range | % of Total Ad Spend

Amazon Advertising Spend by
Product Price

Upon evaluating a subset of nearly 10,000 products advertised on Amazon,
the highest ad spend occurs within the $11 to $20 product price range.
However, there is also substantial spending for products $10 or less.

There's a wealth of competition within the lower product price ranges — a
pricing sweet spot for big-budget consumer packaged goods (CPG)
advertisers — and yet another reason it's critical to differentiate products
using listing and advertising best practices. To learn more about how to
make the most of your product listing, check out Jungle Scout’s resources

[l s0- %0 [ sn-$20 $21- $30

on effectively setting up and launching Amazon ad campaigns. Tailored
solutions are available for 3P sellers and brands and agencies.

I $31-$40 [ s41- 350 I ss0+

Jungle Scout’'s ecommerce data
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Chapter 3

Return on Ad Spend
(ROAS)

Measuring performance and optimizing campaigns are some of the

greatest benefits of advertising on Amazon.

Compared to search or social advertising, Amazon Advertising allows sellers
to measure exactly how many sales were generated from the ad dollars. This
allows advertisers to be confident that their ad investments are making an

impact and driving ROI.

This next chapter takes a look at brands' return on advertising spend by

factors such ad targeting type, ad product, and bidding strategy.

Effective Advertising on Amazon:
Measuring RoOAS

What is RoAS?

Return on Ad Spend (RoAS) measures the effectiveness of digital ad
campaigns by showing how many dollars of revenue resulted from a single

dollar spent on an ad campaign.

The return on ad spend (RoAS) metric, previously available in Amazon's
downloadable reports, is now viewable in campaign manager in the
advertising console. It's the inverse of advertising cost of sales (ACoS):

ACoS = Total ad spend / total ad attributed sales

The RoAS calculation is total attributed sales divided by the total cost of
the ad campaign(s).

ROAS = Total ad attributed sales / total ad spend

RoAS =1/ ACoS

This calculation allows brands and sellers to evaluate which ad strategies are

performing best or where to make adjustments.

Amazon sellers often use different ROAS targets for different types of
products. Generally, having a high RoAS is better for profitability while a

lower ROAS may help increase visibility.
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03. RETURN ON AD SPEND (ROAS)

ROAS by Amazon Ad Products

Ad campaign type 30-day RoAS

A= mmm
Sponsored Brands 6.28
RoAS by Ad Product P 3
Similar to how investment in sponsored brand advertising continues to rise, so [ —
does return. Among the ad campaign types measured within Jungle Scout's R= Sponsored Products $4.85
ecommerce database, sponsored brand ads result in the greatest ROAS over a ==
period of 30 days.
=il Sponsored Display $1.81
s ¥

Jungle Scout’'s ecommerce data
Sales are attributed from the same SKU of the item in the ad.

ROAS by Amazon Ad Targeting Type

RoOAS by Ad Ta rg eting Type Target match type 14-day ROAS 30-day RoAS
Close match ad targeting resulted in the greatest RoAS over a period of 14 days Close match $6.56 $6.59
and 30 days. A reminder, that loose match ad targeting types tend to have a

Y geting yp Loose match $5.35 $5.38
lower CPC compared to close match.

) . ) ASIN $3.76 $3.80

The results reflect each ad targeting type's ability to convert a sale likely due to
factors such as the customer’s intent to purchase and relevance of the ad. Close Substitutes $3.47 $3.50

and loose match advertising will be similar to what the end user is searching.
The more relevant the ad is to a customer, and the more intent the customer Category $3.20 $3.22
has, the more likely a sale will occur. Broader match types like ASIN, substitutes, .

. - , , , Views $2.26 $2.26
category, views and complements may result in irrelevant impressions and clicks

and thereby yield a lower RoAS. Complements $1.68 $1.70

Jungle Scout's ecommmerce data
Sales are attributed from the same SKU of the item in the ad.
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03. RETURN ON AD SPEND (ROAS)

RoAS by Product Price

More than half (51%) of the products Amazon sellers sell on Amazon cost
between $11 and $25 and 30% are within the $21-30 range:

Average Amazon Product Price

. Jungle Scout's 2021 But do higher priced products equate to greater returns? RoAS increases
Attributed Sales 30 days |

% of Total Ad Spend State of the Amazon over the $10 price range while products within the $21-$30 range have
Seller Report

Product price range

the highest return on ad spend. This product price range is also where

$o - $10 9% advertisers are currently spending the least amount of their Amazon dollars.
$1 - $20 35%
ROAS by Amazon Product Price Range
$21- $30 30%
$31 - $50 8% Product price range 14-day RoAS 30-day RoAS
$50+ 10% $0 - $10 $0.80 $0.81
$11 - $20 $1M $1.13
$21- $30 $2.72 $2.81
Among brands advertising on Amazon, products priced within the $11-$20
and the $50 or higher price range have the highest 14-day and 30-day $31- $40 $117 $119
attributed sales: $41 - $50 $1.86 $1.91
Attributed Sales by Amazon Product Price $50+ s —

Jungle Scout's Jungle Scout’'s ecommerce data

ecommerce data

Attributed Sales 30 days |

Product price range % of Total Ad Spend

Sales are attributed from the same SKU of the item in the ad. Data represented

$0 - $10 - Sales are attributed from a subset of nearly 10,000 distinct products advertised on Amazon.
from the same SKU

$11 - $20 32% of the item in the ad.
Data represented

$21 - $30 10% from a subset of

$31- $40 7% nearly 10,000 distinct
products advertised

$41 - $50 1% on Amazon.

$50+ 35%
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03. RETURN ON AD SPEND (ROAS)

ROAS by Bidding Strategy

Amazon offers various bidding strategies to allow more options for
controlling ad strategies and improving campaign performance. Advertisers
who would like to manage their own bids can choose the new “fixed bids”
options, while advertisers focused on maximizing bid efficiency can choose
from new automated bidding strategies that adjust bids in real-time based

on the likelihood of conversion.

Common bidding strategies for Amazon include:

¢ Dynamic bids (down only) are when Amazon will lower your bids in real
time when your ad may be less likely to convert a sale.

* Dynamic bids (up and down) are when Amazon will raise your bids (by
a maximum of 100%) in real-time when your ad may be more likely to
convert a sale, and lower your bids when they are less likely to convert
a sale.

* Fixed bids are when Amazon will use your exact bid and any manual
adjustments you set, and won't change your bids based on likelihood of

asale.
Dynamic bids have the highest associated ad spend and attributed
sales. However, when it comes to RoAS, a manual/fixed bidding strategy

performed the best.

ROAS by Bidding Strategy

Bidding strategy 14-day ROAS 30-day RoAS
Fixed Bids $6.90 $6.91
Dynamic bids (down only) $4.71 $4.73
Dynamic bids (up and down) $4.83 $4.85

Jungle Scout’'s ecommerce data

Includes bids for sponsored products only. Sales are attributed from the same SKU of
the item in the ad.

Selecting the best bidding strategy for

your campaigns really comes down to your
business objectives and constraints. Are you
working with a very constrained budget? If
so, dynamic bids (down only) is a good option
to ensure you are spending efficiently and not

running out of budget early.

On the other hand, if you are in search of
more sales and have the funds to invest, then
dynamic bids (up and down) will allow you

to lean in when the opportunity for more
conversions presents itself. Fixed bids are
best used for advertisers leveraging bidding
technology or are using highly granular

targeting in their advertising management.

/?: Connor Folley
‘?'\ Vice President of Jungle Scout & Co-founder of

‘\gb Amazon Analytics platformm Downstream
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Chapter 4

About the Report

Methodology

Findings in this report are based on Jungle Scout's ecommmerce data
collected over a three-year timeframe (March 2018 through February

2021) across 14 global marketplaces. It includes 3,500+ distinct brands and

560,000+ unique Amazon advertising campaigns across all key ad mediums.

It includes data and insights from Downstream, the leading Amazon
advertising and analytics software and the newest addition to the Jungle

Scout suite.

Using the data

We invite you to explore Jungle Scout’s 2021 Amazon Advertising Report,
and to share, reference, and publish the findings with attribution to “Jungle

Scout” and a link to this page.

For more information, specific data requests or media assets, or to reach the

report's authors, please contact us at press@junglescout.com.

Back to the Table of Contents

About Jungle Scout

Jungle Scout is the leading all-in-one platform for selling on Amazon, with
the mission of providing powerful data and insights to help entrepreneurs
and brands grow successful Amazon businesses.

About Downstream

Downstream by Jungle Scout is an enterprise-ready software solution
that helps large brands and enterprises measure, manage, and optimize
their ecommerce advertising campaigns. Downstream’s machine learning
algorithms provide unparalleled advertising analytics and automation,
helping brands amplify their PPC performance, make best use of their

advertising budgets, and win on Amazon.

HP, Bic, and the world's biggest CPG brands, among many others, trust
Downstream to manage massive advertising campaigns across their entire
ecommerce product catalogs.

To optimize and scale ad campaigns and increase your product visibility on
Amazon, request a demo today. Get the automation, data analytics, and
reporting you need to unlock your advertising potential on Amazon.

downstream
by Jungle
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Digital Advertising Glossary

at follows is a brief glossary containing explanations for some of the most common digital advertising terms.

Sponsored Products are keyword- or product-targeted ads that promote individual

listings and appear in shopping results and on product detail pages on Amazon.

Sponsored Product ads help brands get their products in front of consumers who are
actively deciding which product(s) to ultimately purchase. By bidding competitively,
brands will have a better chance of having their product(s) listed near the top/front of the
page. Since many consumers do not click past the first page of search, it's vital to appear

on the first page of search results as often as possible.
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2. Sponsored Brands (Headline Search) are ads that display in the search result pages as

headline banner ads always above the result listing.

Sponsored brands ads help reinforce a brand, grow sales, target competitive brands,
defend branded keywords, and encourage shoppers to add more items to their cart.
They can also bring new customers into a brand'’s shopping funnel by stepping slightly
outside your particular category and showing consumers a brand'’s messaging while

they are in the shopping and purchasing mindset.

_  helloSignin Return
elect your address . hensuss. aomws Mo

Al BestSellers TodaysDeals Prime - CustomerService NewReleases Books Fashion KindleBooks GiftCards Toys& Games AmazonHome Pharmacy Spring clean with low prices

1-48 of over 1,000 results for “laundry detergent"

Eligible for Free Shipping
" Froe Shipping by Amazon

Al customers get FREE Shipping on
orders over $25 shipped by Amazon

Delivery Day
[ Get It by Tomorrow
Local Stores

[ Amazon Fresh

~ See more
Department

Laundry Detergent
Liquid Laundry Detergent

Laundry Detergent Pacs & Tablets

Powder Laundry Detergent

Janitorial & Sanitation Supplies
‘Commercial Laundry Cleaning

Supplies
~ See All 12 Departments

Avg. Customer Review

Shop Tide & Gain>

Tido PODS 4n 1

Save Now on Tide Pods & Gain Flings

Detergent Pacs, High Efficiency (HE). 73 Court
Fokkodok 11916

prime

Shop by feature

Brightening & Whitening  Dye Free

High Effciency (HE), Orginal Scen, 96 Count

KA KKK 14315

prime

Tide PODS 4 in 1 with Downy, Laundry
Detergent Soap PODS, High Eficiency (HE).
Fodeefe ke 15561

prime

High Eficiency  Hypoallergenic  Natural  Stain Removal  Unscented

Sontby: Foatured v

Sponsored ©

[ cain
Can
[ Seventh Generation
ECOS
[ solimo
~ See more
Price Sponsored @ Sponsored @ ‘Sponsored © ‘Sponsored ©
;‘2":?; :25: Tide Liquid Laundry Detergent 96 Loads. Tide Pods 3in 1, Laundry Tide Ultra Oxi Liquid Laundry
o sibo Soap, High Efficiency (HE), Original || Liquid - 75 F1 Oz (Pack of 2) Detergent Pacs, Spring Meadow ~ Detergent Soap, High Efficiency
$100 to $200 Scent, 64 Loads FA A Ak 27,405 Scent, 81 Count (HE), 59 Loads
$200 & Above Liquid - Original Scent - 92 FI Oz a2 Spring Meadow - 81 Count (Pack of 1) 92 FI Oz (Pack of 1
$1482 51500
smin |[smax || 6o {Backonl) $14.08 with Subscribe & Save discount KR A K ~ 46,755 kAo «1.268
= Fededededr 24,998 .
/prime Get it as soon as Tomorrow,  $19% (50 25i0ad) $1197 (50 20M0a0) 8449
Desl $1197 (50.19/l0ad) $46.00 Apr 14 $18.99 with Subscribe & Save discount  Save $5.00 on 2 select item(s)
O [Today’s Desis: vprime Get it as soon as Sat, Apr 17 FREE Shipping on orders over $25 'Save’$3.00. with coupon vprime Get it as soon as Tomorrow,
Laundry Detergent Feature FREE Shipping on orders over $25 shipped by Amazon prime Getitas soon as Tomorrow,  Apr 14
erpiteiig & Wb shipped by Amazon Apri4 FREE Shipping on orders over $25
o Poicitn FREE Shipping on orders over $25 shipped by Amazon
[ Dye Free shipped by Amazon
[ High Efficiency
[ Hypoallergenic
[ Natural
[ stain Removal
[ Unscented
‘Subscribe & Save

[ Subscribe & Save Eligible

From Our Brands
[ our Brands

1-48 of over 3,000 results for "pens”

Eligible for Free Shipping
[ Free Shipping by Amazon

All customers get FREE Shipping on
orders over $25 shipped by Amazon
Delivery Day

[ Get It by Tomorrow

Local Stores
() Amazon Fresh

Department
Rollerball Pens
Gel Ink Pens
Liquid Ink Rollerball Pens
Ballpoint Pens
Porous-Point Pens
Artists Drawing Media
Drawing Pens
~ See All 21 Departments

Avg. Customer Review

Under $25
$25t0 $50
$50t0 $100
$100 to $200
$200 & Above

$Min $Max Go

Deals
[ Today's Deals
Pen Line Point
Extra Fine
[ Fine
Medium
Bold
PenType
Retractable
stick
Color

Subscribe & Save

wmni-ball

Sharp, Reliably Smooth and Free Flowing Writing
Shop Uni-ball Co>

vicro Mico
Point (0.5mm) Black, 12 Count Point (0.5mm), Blue, 12 Count
Fokdk o 4,246 Tk Rk 4,246

prime prime

Shop by pen line point

Extrafine  Fine Medum  Bold

Sponsored ©
uni-ball 207 Retractable Gel Pens,
Micro Point, Black, Box of 12
Fodoe A fr 20,628

$170¢

Save more with Subscribe & Save
prime Get it as soon as Tomorrow,

Apr1a
FREE Shipping on orders over $25
shipped by Amazon

LATATAY

Spomsored ©
207 Plus+ Retractable Gel Pens,
Medium Point (0.7mm), Black, 4
Count

Fkkdk <172

sgu

/prime Get it as soon as Tomorrow,
Apria

FREE Shipping on orders over $25
shipped by Amazon

Sponsored @

Sharpie S-Gel, Gel Pens, Medium
Point (0.7mm), Black Ink Gel Pen,
12 Count

Fekedokok 11,375

$129

/prime Get it as soon as Tomorrow,
Apr1a

FREE Shipping on orders over $25
shipped by Amazon
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Sharpie S-Gel, Gel Pens, Medium
Point (0.7mm), Assorted Colors, 12
Count

Rkt 7,447

$13%

vprime Get it as soon as Tomorrow,
Apr1a

FREE Shipping on orders over $25
shipped by Amazon
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DIGITAL ADVERTISING GLOSSARY

3. Sponsored Display allows brands to reach customers via auto-generated ad placements.

Sponsored display ads use relevant audiences, customizable creatives, and actionable

insights to deliver a message to the right customers.

Sponsored Display ads encourage consumers to look at relevant adjacent products,

directed at consumers who are already looking at a product within a brand or a

competitor’s brand portfolio. Unlike the other ad options, coupons can also be promoted

through Product Display Ads, and can function as one last push to close the sale.
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Gain flings Liquid Laundry Detergent Pacs, Original... oS

$3 off coupon

< Backto results

Arm & Hammer 4-in-1 Laundry Detergent
Power Paks, 97 Count (Packaging may vary)
Visit the Arm & Hammer Store
FodckoAcds ~ 19,635 ratings | 51 answered questions
List Price: $35.59 Details

Price: $8.92 (5009 / loac) Get Fast, Free Shipping with Amazon Prime
You Save: $6.67 (43%)

Get $50 off instantly: Pay $0.00 $8:92 upon approval for the Amazon
Rewards Visa Card. No annual fee.
Size: 97 Count (Pack of 1)

58 Count (Pack of 1) 58 Count (Pack of 4)

POWER

$7.99 37.28
PAKS (8014 / Count) (5016 / Count)
97 Count (Pack of 1)
.92
(50.09/ toad)
Brand Arm & Hammer
Item Form Discrete Subunit
Scent oxi

CleanBurst™
Formulation Type Concentrated
Item Dimensions  4.75x 10 x 11.25 inches

£ LaWxH
Roll over image to zoom in
About this item
» POWERFULLY CLEAN, NATURALLY FRESH: The deep cleaning power of
our trusted laundry inasingle 3 get
d odors with lasting and deodorizing

power of pure ARM & HAMMER Baking Soda
4 POWERFUL CLEANING BENEFITS: deep cleaning convenient laundry
fight , protect

bright colors, and freshen with long-lasting scent booster
* MICROCRYSTALS POWER AWAY DIRT & STAINS: our laundry soap is

pecially
Paks feature 99% active ingredients to clean away tough dirt, attack
odors, and give laundry a boost of Clean Burst fragrance
* NO MEASURING, MESS OR SPILLS: convenient pre-measured Power Paks
i i Power

pod; 9

one Power Pak for regular or lightly soiled loads
 WORKS IN ALL MACHINES & ALL TEMPERATURES: Works in standard
c i ines; di pletely in all

g HE
laundry detergent paks deliver a deep clean and fresh scent

Compare with similar items

New (10) from $8.92 & FREE Shipping on orders over $25.00

Dreft Stage 1: Newborn Hypoallergenic
Liquid Baby Laundry Detergent (HE),
Natural for Baby, Newborn, or Infant, 50...
KA AR 25441

£23.98 uprime

gw)"
ng"‘

Sponsored ©
Frequently bought together
Total prce: $43.31

Add all tree o Cart

Addalthree to st |

This item: Arm & Hammer d-in-1 Laundry Deterg 97¢ Y) $8.92 (5009 /1 103¢)
Finish Allin 1, Dishwasher Detergent - Powerball - Dishwashing Tablets - Dish Tabs, Fresh Scent, 94... $12.14
Amazon Brand - Presto! 308-Sheet Mega Roll Toilet Paper, Ultra-Soft, 24 Count $22.25 (5030 / 100 Sheets)

sponsored €

) One-time purchase:
$8.92
FREE delivery: Monday,
April 19 on orders over
$25.00 shipped by Amazon.
Ships from: Amazon.com
Sold by: Amazon.com

0s

$8.47 (80,09 / load)

ibe & Save:

Save 5% now and up to
15% on repeat deliveries.
“Nofees

« Cancel anytime

Learn more

Get it Monday, Apr 19

In Stock.
vy

Deliver every:
2 months (Most common) v

Set Up Now

Ships from and sold by
Amazon.com

Add to List

New (10) from
$8.92 & FREE Shipping on >
orders over $25.00

share 1 1 ¥ @
Other Sellers on Amazon

$13.08 (50.13/1020) [ Addtocart

+Free Shipping
Sold by: Dailytemss,Inc

$13.15 5014/ 1020) [Addtocart
+ Free Shipping
Sold by: Home Deals Inc

$13.20 (5014 /10¢) [ AddtoGare

+ Free Shipping
Sold by: Gee & C

Have one to sell7

Sell on Amazon

ey e

—

The Smart
Way to Do
Laundry

Purex Liquid Laundry Detergent,
Mountain Breeze, 2X Concentrated...

FRAAAr 3,541
$18.04 $3899 prime.
Subscribe & Save

Sponsored ©)

4. Amazon Attribution is an advertising and analytics measurement solution that gives

marketers insight into how their non-Amazon marketing channels across search, social,

video, display, and email impact shopping activity and sales performance on Amazon.

Amazon DSP, or demand-side platform, enables advertisers to programmatically buy

display, video, and audio ads both on and off Amazon.

Fitter (LY Reset

New line items Q Quic

A Acive Status

H= | oetwering

oo

O @) oelivering
O @]  Doelivering
O @)  Doelivering
O W) Delivering
™ @]  oelivering
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k search Filter v

Line item

Mobile app | Third party inventory | Amazon Remarketing

123456789

Mobile app | On-Amazon | Amazon Remarketing
123456789

Desktop | Third party inventory | Amazon Remarketing
123456789

Desktop | Third party inventory | Amazon Remarketing
123456789

Desktop | Third party inventory | Amazon Remarketing
123456789

Mobile app | On-Amazon | Amazon Remarketing
123456789

Mobile app | Third party inventory | Amazon Remarketing
123456789

Mobile app | Third party inventory | Amazon Remarketing
6789

Totals for 8 line items

art

n1,

2019

,2019

,2019

,2019

. 2019

2019

L2019

,2019

End

Dec 31,2019

Dec 31,2019

Dec 31,2019

Dec 31,2019

Dec 31,2019

Dec 31,2019

Dec 31,2019

Dec 31,2019

Save as defa&:s

Date range: Lifetime v Export

Basesupplybid  Maxsupplybid  Total budget
$1.00 $5.00 $100,000
$200.00 - $100,000
$15.00 $2.00 $100,000
$50.00 5200 $100,000
$50.00 - $100,000
$20.00 $5.00 $100,000
$20.00 $15.00 $100,000
$500.00 $50.00 $100,000
$XXXX $XXXX XXX.XXX

6. Amazon Live is a live streaming service that allows sellers to “promote discovery” of their

products by hosting their own live streams for customers on Amazon.
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DIGI ADVERTISING GLOSSARY

8.
9.

Audio Ads are ads on Amazon Music's Free service that run across desktop, mobile,
tablet, connected TVs, and smart speakers (e.g. Echo devices).

Posts help drive brand and product discovery in a shoppable feed on Amazon.

Stores or Storefronts are where vendors can exclusively showcase a curated collection
of products and elevate their brand.

o el Sign reums
AMAZON o Sice your adaress Aecsunta ists - & orders N cart

=AU BestSellers Today'sDeals Prime - CustomerService New Releases Books Fashion KindleBooks Gift Cards Toys & Games Amazon Home —Pharmacy

Organize your backyard

Q,RMO

R\

Vermont Teddy Bear

HOME  TEDDY BEARS & WILDLIFE »  BIG BEARS & ANIMALS ~ NEW BABY & KIDS  SPECIAL OCCASION ~ CUSTOMER FAVORITES ~ MORE ~ + Follow

Over 36 years ago we started hand-making
Teddy Bears in Shelburne, Vermont. Today, we
continue producing adorable Bears and Stuffed

Animals that are crafted to last a lifetime.

Graduation Gifts

Vermont Teddy Bears are more than fur &

stuffing. They join our families, inspire our

il ion, and are always ready to give a
heartfelt Bear hug.

10. Video Ads or Amazon over-the-top (OTT) video ads (ads served via the internet rather
than cable/satellite) allow a brand to showcase themselves alongside premium, brand-

safe streaming content, including the latest movies and TV shows.
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The new Sabre Colada. Get out

~ there.
Learn more »
Customer Reviews
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Read more about the different types of advertising available on Amazon here.
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