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Real talk time: If you want your brand or clients to be
successful on Amazon in 2022 and beyond, you need to

have a good management strategy.

Amazon Pay-per-Click (PPC) advertising is part of
Amazon'’s internal advertising system. Through Amazon
PPC, brands and agencies can target specific keywords
to create advertisements for their products, which appear
in Amazon'’s search results and competitor product
listings. That way, brands can present Amazon customers
who are ready to make a purchase with relevant products
at the point of sale — and then measure their ads’
performance to identify which specific ads are driving
conversions. It's a highly effective marketing technique
that of all types and

sizes. utilize.

To help you maximize your PPC strategy, here's what this

detailed guide will cover:

® \What is Amazon PPC?

® Why is PPC important for brands on Amazon?
® How to create an Amazon PPC strategy

@® Choosing which type of Amazon PPC ad is right for your
brand or clients

® Typesof Amazon PPC ads and targeting strategies

N

Sponsored Sponsored Sponsored
Product ads Brands ads Brands ads

o Automatic targeting
© Manual targeting

@® The ultimate guide to creating Sponsored Products ads

We'll take an extensive look at each of the different types of PPC
ads and how to set them up, along with recommmendations for
strategies that Jungle Scout's expert Amazon sellers use for

their own businesses.


https://www.junglescout.com/?p=80395_gl=1*1ry3804*_gcl_aw*R0NMLjE2MjY3MTY5MjIuQ2owS0NRand4ZFNIQmhDZEFSSXNBRzZ6aGxYSFhHZ3pxYkd6SlVqX0xSUWdBWnJoQ0JFTXdOcGhfSloweWk3M1JseUNmVUYyTkRqV0NRa2FBbTI2RUFMd193Y0I.&_ga=2.93919450.635888447.1628516536-347306229.1592311523
https://www.junglescout.com/amazon-advertising-report/?_gl=1*1ry3804*_gcl_aw*R0NMLjE2MjY3MTY5MjIuQ2owS0NRand4ZFNIQmhDZEFSSXNBRzZ6aGxYSFhHZ3pxYkd6SlVqX0xSUWdBWnJoQ0JFTXdOcGhfSloweWk3M1JseUNmVUYyTkRqV0NRa2FBbTI2RUFMd193Y0I.&_ga=2.93919450.635888447.1628516536-347306229.1592311523

01. WHAT IS AMAZON PPC?

1.‘» Advertising Cost of Sales (ACoS)

The percent of attributed sales spent on advertising.
This is calculated by dividing total ad spend by
attributed sales. For example, if you spent $4 on
advertising resulting in attributed sales of $20, your
ACoS would be 20% (ie. $4/$20 = 0.20).

Attributed Sales

° The total product sales generated within one week of
What is Amazon PPC?

clicks on your ads. Your sales data can take up to 48

hours to populate so, as a result, sales data is not

Amazon PPC is the advertising platform Amazon makes available in the ‘Today’ date range and may be delayed

available to its third-party sellers. It allows bran r . , .
party SIRIES 0 SERiE to the ‘Yesterday' date range. You can view the

Be CRRRIES for el [prosiuets ane then cheiges them individual sales totals for advertised products and other

each time a potential customer clicks and views their ad. oroducts in the Campaign Performance report.

Before we get into the details of PPC though, it's Impressions

important to understand Amazon's key PPC metrics. This The number of times your ads were displayed. Once

IS VS AMEZON CIESER 9ES SBEN NS identified, it may take up to three days to remove invalid
clicks from your reports. Clicks from the last three days

may be adjusted due to click invalidation.

Clicks

The number of times your ads were clicked. Once
identified, it may take up to 3 days to remove invalid
clicks from your reports. Clicks from the last three days

may be adjusted due to click invalidation.
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02. WHY IS PPC IMPORTANT FOR AMAZON BUSINESSES?

Why is PPC important
for Amazon businesses?

As consumer shopping increasingly shifts online — and,
— ecommerce brands

have immense opportunities to succeed. But with that

influx of online retail traffic comes more competitors

looking to capture the most sales.

Having an effective Amazon PPC advertising strategy is
essential for ecommerce businesses of all sizes. After all,
there are over on Amazon, and

listings can easily get lost in the noise.

And while your organic ranking — the place where your
product appears in search results naturally — is important,
advertisements help increase your brand’s reach on the

platform. +

MAXIMIZE YOUR AMAZON PPC STRATEGY | 4
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03. HOW TO CREATE AN AMAZON PPC STRATEGY

How to create an
Amazon PPC strategy

Here are the basic aspects of building a solid Amazon PPC

management strategy.
@® Test out each type of PPC ad campaign, and play

around with automatic and manual keyword targeting
to see what's best for your brand.

Perform detailed keyword research using % 3
Keyword Scout, focusing both on related words and -

competitor products.

I
When starting out, set daily budgets and default bids w

50-100% higher than what Amazon recommends.

Let ad camypaigns run for at least two weeks before
running reports and making adjustments. -

Use ad reports from your automatic campaigns to find

keywords for your manual campaigns.

Before adjusting or removing a keyword from a manual

campaign, make sure the keyword gets at least 10 clicks.

Continue reviewing your ad reports once a week,

subtracting, adding, and adju.sting keywords as needed.
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04. CHOOSING WHICH TYPE OF AMAZON PPC AD IS RIGHT FOR YOUR BUSINESS

ROAS = Total ad attributed Sales / total ad spend

Choosing which type . RoAS=1/ ACOS
of Amazon PPC ad is
right for your business

Certain ad types and strategies yield a higher RoAS than
others. For example, running Sponsored Brand ads
generates the most sales of all the PPC types, as do close

Amazon offers brands and agencies several different ) )
and loose match keyword targeting strategies.

types of PPC ads to use, with

When starting out, we recommend that you try
all of the ad types available to you, especially automatic- L R e L
targeting ads and manual- targeting Sponsored ]

Products ads. These two ad types help you get the best

Sponsored Brands $6.28

picture of what sorts of keywords and search terms you

should target on Amazon.

We'll go over all of your PPC options below. But first, it

. . Sponsored Products

can be helpful to consider your strategy in terms of your
estimated return on ad spend (RoAS), especially when
working with a constrained ad budget. In other words,

you'll want to consider how much revenue-your brand .

Sponsored Display

will earn in sales for every dollar spent on ads.

MAXIMIZE YOUR AMAZON PPC STRATEGY | 6
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02. CHOOSING WHICH TYPE OF AMAZON PPC AD IS RIGHT FOR YOUR BUSINESS

ROAS by Amazon Ad Targeting Type

The price of your products matters, too. While RoAS generally

increases with a product’s price, those in the $21-$30 price

range hit a sweet spot, with a greater RoAS than both more

and less expensive products.

Target match type
Close match

Loose match

ASIN

Substitutes
Category

Views

Complements

14-day RoAS 30-day RoAS
$6.56 $6.59
$5.35 $5.38
$3.76 $3.80
$3.47 $3.50
$3.20 $3.22
$2.26 $2.26
$1.68 $1.70

L2

42% of Amazon sellers cite managing
their PPC bids as a top challenge in

running their businesses.

RoAS by Amazon Product Price Range

Sale are attributed from the same SKU of the item in the ad.
Data represented from a subset of nearly 10,000 distinct product

advertised on Amazon.

Product price range 14-day RoAS 30-day RoOAS
$0 - $10 $0.80 $0.81
$11 - $20 $1.1 $1.13
$21- $30 $2.72 $2.81
$31- $40 $117 $1.19
$41- $50 $1.86 $1.91
$50+ $1.48 $1.53

Of course, it takes time and practice to optimize PPC
campaigns, and your mileage may vary. But knowing a ballpark
return on investment can help guide the decisions you make for

your brand or clients.

It can be difficult at first to figure out what specific PPC strategy
will benefit your brand the most — 42% of Amazon sellers cite

managing their PPC bids as a top challenge in running their
businesses. By trying out each of the ad types, you can find out
what works for you and what doesn't. Then, once you have
enough data, you can remove ads that you feel aren’'t working

while boosting those that do perform well.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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05. TYPES OF AMAZON PPC ADS

Percent of 3P Amazon Sellers
Using PPC Advertising

Sponsored Products Sponsored Brands Sponsored Display
| =— |
i A= nmm

66% use PPC ads- 34% use PPC ads- 25% use PPC ads -
Sponsored Products Sponsored Brands Sponsored Display

Types of Amazon 1. Sponsored Products ads
PPC ads

Let's discuss the types of Amazon PPC ads available,

in order of their popularity among third-party sellers. A | 53 @qian 0’

Bernhard Products Black Wall Marathon Slim Jumbo Auto-Set 2 Pack Silent Wall Clock, 10

Clock Silent Non Ticking - 10 Atomic Digital Wall Clock with  Inch Quartz Decorative Wall

Inch Quality Quartz Battery Temperature, Date, Humidity, 4 Clock Non-Ticking Classic Digital

Operated Round Easy to Read...  Time Zone, Auto DST, Self.. Clock Battery Operated Round
140 1,36 ‘

Foxtop Modern Wall Clock Silent
Non-Ticking Decorative Battery
Operated Quartz Clocks for

Living Room Bedroom Home.
14 119 4220e 379%

$15%

+ Sponsored Products ads appear in search results and
product listing pages, and can closely resemble organic
listings. This is the most common type of Amazon PPC

ad, used by 66% of third-party sellers.

MAXIMIZE YOUR AMAZON PPC STRATEGY




02. TYPES OF AMAZON PPC ADS

oniared prodncts releted to thia l ® Substitutes target shoppers who are considering

products that are similar to your product but sold by a
different brand (e.g., a Cuisinart blender instead of a
KitchenAid blender)

® Complements target shoppers viewing detail pages of

1,204 1,687 s 57 [
$8.99 pim $12.99 Jpeinw $8.98 pan $15.99 Jpn $316.99 pim $9.99 _prne

products that complement yours (e.g., paintbrushes to go

When creating Sponsored Products ads, there are two with a paint set)

types of keyword targeting strategies a brand can use:

automatic targeting and manual targeting. Let’s explore As “automatic” implies, this is the easier targeting method from
their differences. a brand or agency’s perspective. The downside is that it lacks

the optimization options that other ad types offer.
©) Automatic targeting

The automatic strategy involves targeting keywords that @ Manual targeting

Amazon’s algorithm rmin re rel r pr L .
azon's algorit dete es are related to your product Manual targeting involves hand-selecting the keywords

listing. Over time, Amazon uses data that it collects from you want to bid on. Manually targeted ads will only

shoppers’ clicks and purchases, then adjusts the ads to better appear if a shopper's search terms match your chosen

suityour listing and increase conversions. keywords. As a more “hands-on” type of ad, you will need

Within automatic targeting, brands can use four different to monitor changes in costs and make adjustments

keyword match types: where applicable. This optimization often results in more

effective ads and a lower long-term ad spend.
® Close match ads appear when shoppers use search terms

that are closely related to the product you're advertising

® Loose match ads appear when shoppers search keywords

loosely related to your product

MAXIMIZE YOUR AMAZON PPC STRATEGY | 9



02. TYPES OF AMAZON PPC ADS

. Sponsored Brands ads

Sponsored Brand ads, formerly known as “headline search ads,”

allow brands to drive awareness to more than one product at a

time and catch shoppers’ eyes with more robust visuals than
with Sponsored Products.

amazon

@ Select your address

ol 3107 I -
Aetnamt8 lists - 8Onders Y cart

S AL Best Sefers ses TodwsDeals Books Fashion KindleBocks Toys & Games Gift Cards  Amazon Home Sound of Metai, Oscar Winner

1-16 of over 1,000 results for *blender” St by Vestured
s

Eligible for Frae Shipping

Feee Shipping by Amazon Enjoy Fresh With Hauswirt 1200W High Speed Blender

Shop Heuswits

ﬂ =
< & L o =

- C ]

-
| |
e @22

= - i
HoSWIrt 1200W HGN Speed Bender with  Biender Adachment For Heswit Stard
BOA-Fren Tritan 51 G Pitche, 25 O, 15 Misey fander Accowary OMY)

Alt customers get FREE Shipping
on rders over $25 shipped by
Amazan

Department

Household Blenders.
Countertop Blenders
Personel Size Blenders
Hand Blenders.

Fond Proceseors

Spacialty Kitchan Apptiances

Hauswit 2001 Digitat A Pryer Towster
Shawed Ice Machines

Gven Cambe, 10-1-1 Convertion Guen.

 See All 25 Departments *kdek *hddedr 4 Hrdrae i

Avg. Customer Review \ i (el ) sponored ©
Rk hlaw Sotrmona O

brdrdrdad g — NutriBullet Pro - 13-Piece High-Speed Bl System with Hardcover Recipe Book

& il mlma. included (500 Watts)

’ e - Yoo e v - 15,294

= PRE R

“Product collection” and “store spotlight” ads typically include
the brand'’s logo, custom tagline, and two or more products,
whereas the “video” format includes a 15-30 second-long video
showcasing a single product.

Product collection

[ f—
REC

Jokddok  dokokkok  kdokokok

Store spotlight 5T Video

—

Promote multiple products
from a landing page of your
choice.

Drive traffic to a Store, including

Feature a single product with
subpages.

an autoplaying video.

When clicked, these ads navigate the customer to product

detail pages or a brand’'s Amazon Storefront.

With Sponsored Brands, brands can choose from three formats,

which can appear either at the top of Amazon search results as

headline banners or further down the page as a video.

Spansered ©

Hauswirt 1200W High Speed
Blender with BPA-Free Tritan
517 Oz Pitcher, 25 Oz, 16 Oz...
Hrdedrdeydy <151

$119%
-

00 with coupon

sprime Get it as soon as Wed, May
5
FREE Shipping by Amazon

Sponsored Display ads

Sponsored Display ads allow brands to retarget customers
who have visited their product detail pages, on and off
Amazon. Unlike Sponsored Products and Sponsored Brands
ads, Sponsored Display ads can appear on Amazon's affiliate
sites, including Google, Facebook, Netflix, and even mobile
phone apps. Like Sponsored Brands ads, a brand must be

registered in order to utilize them.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. TYPES OF AMAZON PPC ADS

‘." Off-Amazon Sponsored Display

Knights and Nerds Podcast | Creating
Villains — Monks

Shop Related Products

LACK BEAUT

Black Beauty (1994)

$2.99

*kkdkd 57

The Black Stallion

$2.99

kA kky (920

Ads by Amazon [

On-Amazon Sponsored Display

wall aecor Tor Kids rooms, nursery or nomeschoot
classrooms

MAKES A GREAT GIFT FOR KIDS,PARENTS AND
TEACHERS! Great school or homeschool supplies. 1 AA
battery required (not included)

CLEARLY MARKED, COLORFUL AND EASY TO READ!
Our math clock also comes with a free ebook all about
teaching kids how to tell the time faster and easier. Size

10 inch. Great guide for parents and teachers

ML S WYL e S Y

Amazon

Share

Kids Alarm Clock for Kid,
Children's Night Lights for
Girls Boys Toddler...
AR R 2333

$29.99 ,prime

Kids Wall Clock -
Learn to Tell Time
in a Fun Way

Bernhard Products Colorful Kids
Wall Clock Teaching Time...

W AR 1,105

$24.93 prime

Sponsored Display is the newest type of PPC, and hasn't

quite reached the popularity of Sponsored Products and

Sponsored Brands: just 25% of third-party Amazon sellers

use Sponsored Display PPC ads.
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06. THE ULTIMATE GUIDE TO CREATING SPONSORED PRODUCTS PPC ADS

How to create an automatic-

The ultimate guide to C
targeting sponsored product ad

creating Sponsored
PrOd UCts PPC ads 1. Log in to Amazon Seller Central and select

Advertising > Campaign Manager.
Since Sponsored Products ads are a great

introduction to PPC in general, we'll go over how to

Catalog Inventory Pricing Orders Advertising Stores G
N

set one up, based on targeting technique.

Campaign Manager
N, MARKETPLACES OPEN ORDERS

)
e . / 4 118
Amazon PPC ads, see the following in-depth guides Vine

A+ Content Manager

Pa
For information on how to set up other types of l\

from Jungle Scout: Deals

® \What Are Amazon Sponsored Display Ads & Are They

Worth It?
2. Scroll below the graphs and click on the

® How to Use Amazon Sponsored Brands Ads yellow “Create campaign” button.

® How to Use Sponsored Brands Video Ads on Amazon

MAXIMIZE YOUR AMAZON PPC STRATEGY | 12




02. THE ULTIMATE GUIDE TO CREATING SPONSORED PRODUCTS PPC ADS

3. Choose the gray Sponsored Products ad

Choose your campaign type

Sponsored Products

Promote products to shoppers
P PP elp shoppers discover your brand
actively searching with related o 2
S g and products on Amazon with rich,
keywords or viewing similar product:

on Amazon.

Continue

© Explore Sponsored Products

Sponsored Brands Sponsored Display

Grow your business by reaching
relevant audiences on and off

engaging creatives. Amazon.
Continue Continue
@ Explore Sponsored Brands @ Explore Sponsored Display

4. Next, fill in the information on the Settings
section of the Create campaign page

Create campaign

Settings
Campaign name o
[ Campaign . 2/2/2022 14:57:06 ]
Portfolio o
No Portfolio
Start & End ©

Feb 2, 2022 No end date

Daily budget o
s

Targeting

® Automatic targeting

Manuil targeting

Amazon will target keywords and products that ar

Choose keywords or products to target shopper sea

© See Campaign settings guidance

e similar to the product In your ad.

rches and set custom bids

ﬁ Campaign name

Choose a name for your campaign. The name can be anything
that helps you remember the purpose of the campaign. We
recommend naming your campaign after the product, and then
using the Ad Group name with the campaign type and product’s

variations if any .

@ Date

Select the start and end date for your campaign. If you want

your campaign to run indefinitely, leave the end date field blank.

@ Daily budget

Amazon allows you to set the maximum amount of money you
want to spend on ads per day. According to Amazon, if your ad
spend comes in under the set amount at the end of a day, the

leftover amount can be used to increase ads by 10% on a later

date in the same month

When starting out, we recommend setting your daily
budget to $25 or more. Most of your costs per click
(aka. pay per click) will be between $0.50 to $1.50. If
you set your daily budget for $10, that means your
budget will quickly run out.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. THE ULTIMATE GUIDE TO CREATING SPONSORED PRODUCTS PPC ADS

Also, ad costs are charged either a) when you reach $500 in total
ads or b) at the first of the month.

The cost for your ads is taken directly from your brand’s account
balance, and if you don't have enough funds in your account to
cover the cost of your ads, Amazon charges the credit card you
put on file at the time of registration.

Q Targeting

Choose “automatic” for an automatic-targeting sponsored

product ad.

5. Choose your campaign bidding strategy

There are three types of campaign-bidding strategies for

automatic-targeting sponsored product ads.

¥ Dynamic bids - down only

Amazon lowers bids in real-time when you're less likely to make
a sale. This prevents your ad from showing up on irrelevant
product searches.

e Dynamic bids — up and down

In addition to lowering your bid as a ‘down only’ bid would, if
your automatic-targeting sponsored product is more likely to

convert, Amazon will increase the price of your bid by 10%.

Q Fixed bids

You set your bid and Amazon does not change it — unless you

choose to adjust it.

When starting out, we recommend that you choose
‘Dynamic bids — up and down’ to maximize your chance

at earning a sale on Amazon.

6. Create an ad group

On the same 'Create campaign' page, enter the following

information:

Create an ad group

An ad Grous is a group of ads sharing the same set of keywords and products. Consider grouping products that fall within the same category and price point range
You can edit your campaign after launch to create sdditons! ad groups in campeign manager,

Settings © Creste an ad groug

Ad group name o

Ad group 1

Productse © Add the products you want to advertise

Search  Enter st Uplos 0 products

Show:  Newesttem ~ ad all an this page

4 ngle SUx Marstynglion Smor Roasting Sticky
R 2 Thck Extra Long Heavy Duty Wooder
|

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. THE ULTIMATE GUIDE TO CREATING SPONSORED PRODUCTS PPC ADS

B8 Ad group name 7. Set your bids

Your ad group name represents the products sharing the same
bids and budget. Again, the name can be anything, but ideally, AUTOMATIC TArgeting @ choose howmuch to pay forcicks with sutemati trgeting

it should help you remember the purpose of the ad group. We

(@) set default bid @
recommend that you name your ad group after the type of

campaign (automatic or manual), plus the product’s variation. $ 075

Set bid by targeting group @
Naming Example

Campaign Name Ad group
bamboo skewers automatic —50-pack There are two ways to set bids for automatic-targeting
Sponsored Products ads:
@ Products g Set default bid

) ) If you wish to make things easy for yourself, you can set a
Select the products that you wish to advertise. We recommend Y g yTory Y

. . default bid for all types of matches. Amazon suggests $0.75 to
selecting only one product per ad group when you are starting out.

start, regardless of the product. However, we recommend
bidding a little more aggressively when you're first starting out

(bidding as high as $1.50 to $2.00) to ensure early sales.
In order for a product to be eligible for sponsored ads, ‘? . .
your listing of the product must be eligible for the L Set bids by targeting group

product listing’'s Buy Box For more advanced automatic targeting, you can select bids by

targeting group, placing different amounts for each strategy.

COST MAXIMIZE YOUR AMAZON PPC STRATEGY | 15



02. THE ULTIMATE GUIDE TO CREATING SPONSORED PRODUCTS PPC ADS

Automatic Targeting
| Set default bid
® ) Set bids by targeting group m
SUGGESTED BID 8ID
TARGETING GROUPS
$0.92
@) Close match ($0.66-$1.44) $ | 075
$0.72
@) Loose match (50.47:51.24) $ | 075
$0.97
@) Substitutes ($0.47-81.34) $ | 075
$1.05
@) Complements ($0.51-$1.86) $ |0.75

* Close match

This shows your sponsored product ad to those who use search
terms closely related to your products. For example, if your product
is a “black, 48-inch broadsword”, your product would show up in

searches for “black broadsword” or “48-inch broadsword”.

' Loose match.

This shows your sponsored product ad to those who use search
terms loosely related to your products. For example, if your
product is a “black, 48-inch broadsword”, your product would

show up in searches for “sword” or “medieval weapon.”

—> H
- Substitutes

This shows your sponsored product ad to shoppers who view
detail pages of products similar to yours. For example, if your
product is a “black, 48-inch broadsword”, your product would
show up on detail pages for “silver, 48-inch broadsword" or
“black, 52-inch broadsword.”

‘|B Complements

This shows your sponsored product ad to shoppers who view
detail pages of products that complement yours. For example, if
your product is a “black, 48-inch broadsword”, your product
would show up on detail pages for “large, steel shield” or “leather

sheath for sword.”

You can set different values for each of the bid strategies.
Amazon makes recommendations for these bids based on

similar sellers’ bid amounts.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. THE ULTIMATE GUIDE TO CREATING SPONSORED PRODUCTS PPC ADS

8. Optional: add negative targeting keywords 9. Launch campaign

Be sure to double-check all of your information. Then, once

N tive k dt ti optional . .
egative keyword fargeting you're ready, click the yellow ‘Launch campaign’ button at the

v tive exact v jative phrase fed emove A .
Match ype O 7] Nogat Negativngh o o bottom of the page. You can also save your draft if you need to

Enter your list and separate each item with a new line Keywords Match type

come back to the listing later

It usually takes 30 minutes to an hour for your ad to premiere

on Amazon.

Settings © See Campaign settings guidance

If you don't want your product to show up in certain keyword bt kil

Campaign - 3/25/2022 16:41:00

searches, you can add those keywords to the automatic-

Portfolio &
targeting list. When starting out, we recommend that you Jungle Creations Brand S
leave the list blank. i e

Mar 25, 2022 No end date

. . Daily budget &

Later, we'll show you how to add poor and high-performing s | s000
words to this list.

Campaign blddlng Strategy e © Choose your bidding strategy

~) Dynamic bids - down only
We'll lower your bids in real time when your ad may be less likely to convert to a sale.

) Dynamic bids - up and down @
We'll raise your bids (by a maximum of 100%) in real time when your ad may be more likely to
convert to a sale, and lower your bids when less likely to convert to a sale.
_) Fixed bids
We'll use your exact bid and any manual adjustments you set, and won't change your bids based
on likelihood of a sale.

v Adjust bids by placement (replaces Bid+)

Save as draft Launch campaign
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07. HOW TO OPTIMIZE AUTOMATIC TARGETING SPONSORED PRODUCTS ADS

1. Return to your automatic campaign

Return to Seller Central > Advertising > Campaign manager.
Scroll down below the graphs and find the advertising
campaign you wish to adjust. Then, select the ad group you

wish to optimize.

2.Review the data

How to optimize

In your ad group, you have information you can instantly

a UtOmatiC ta rg eting review to help you get a snapshot of how well your
Sponsored Products ads

automatic-targeting sponsored product ad is performing.

Once you've had your automatic-targeting Sponsored

om Adwercing

Products ad running for at least a week, you'll want to review = ~ = e
$57.59 @ $47.90 Eji 120.2% wrsass @ 141,960 e @ Fimen @
the data and make any necessary changes.

ads

A prendacts 0 aterton by bode v : ,,,,,,, -A-. riesge Lt _w.\,‘: o
> o S Spent o o awcos
¥ t

1 Penits per s 50
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02. HOW TO OPTIMIZE AUTOMATIC TARGETING SPONSORED PRODUCTS ADS

1. Spend

This is the amount you've spent on advertising for this specific
campaign in the specified date range (in the case above, the last
30-days).

2. Sales

This is the total sales you've made for the product, related directly
to the sponsored product ad campaign in the specified date
range. This value does not include organic sales or sales made

using other ad campaigns related to the product.

3. ACoS

Advertising Cost of Sales. This percentage comes from your

ad spend divided by your direct sales for the campaign.

4. Impressions

This is the number of times shoppers saw your ad in the specified

date range.

5. Add metric

You can add additional metrics to the above graph, including:
Clicks, Cost-per-click (CPC), Clickthrough rate (CTR), and Orders.

6. Itemized product list

All of the products that are a part of the ad group are listed at the
bottom of the page. Each itemized product listing has its own

selection of columns showing metrics for the selected date range.
7. Columns

Similar to the Add metric feature, you can add additional columns
to your item lines. You can add Impressions, Clicks, Clickthrough
rate (CTR), Cost-per-click (CPC). You can also reset the columns to
default.

8. Date range

You can change the dates to show different periods of time.

9. Export

If you wish to save the data for your ad group, you can export the

information into a downloadable CSV.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. HOW TO OPTIMIZE AUTOMATIC TARGETING SPONSORED PRODUCTS ADS

9. Additional options

At the top of the graph are the following after options

Q Targeting

Automatic targeting focuses on keywords and search terms
selected by Amazon. As such, there are no adjustments to be
made. However, you can use this screen to download a report of

the customer search terms and keywords that resulted in a sale.

.%. Negative targeting

Any keywords that you specifically do not want Amazon to target
show up on this list. You can remove or add new negative
keywords as needed.

Search terms

All of the keywords that Amazon targeted for your ad, and that
customers clicked on, are displayed here. Like the other graphs
and lists, this information is customizable.

Ad Group T swecacsseeauers

Oate range - Last 0das  Espart

Qi spano St Sxes o

;;"‘ Ad group settings

Here, you can change the group name and your default bids.

@ History

Any changes you've made to the respective campaign within the
specified date range are shown here.

a Advertising reports

To view a full list of the search terms and keyword phrases
customers clicked on within your campaign, run an advertising
report. It takes approximately 30 minutes for Amazon to create
your advertising report. Then, once the report is created, it

appears under this tab.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. HOW TO OPTIMIZE AUTOMATIC TARGETING SPONSORED PRODUCTS ADS

3. Create an advertising report

After you've had a chance to review the broad data for your
automatic-targeting sponsored ad, run an advertising report.
The advertising report creates an .xIxs (Excel spreadsheet) with

data from all of your advertising campaigns.

X Newreport Run spont

o More dady campaign data avaslable
o you can got cay-Jovel cata with tha Tampaigr report type for Soonsornd Products starting frem April 1, 2018.

Configuration

GmMPARR OB () Sconsered Prodixts
Spanseend Brancs
Rapert type Saarch torm =

Time anik
Caly

Report pariad Gz oonts -

Reporting settings

Spersiand Products S i et

Delivery

LIS Scheduled Time

Focus on the following columns

Q, Customer search term

This is the exact term that an Amazon customer used to find
your product.

Total advertising cost of sales (ACoS)

Your ACoS is the percentage of the total sales made, related to
the keyword spent on ads.

@B 7-day conversion rate

Your conversion rate is the number of sales made within seven
days, divided by the number of impressions your sponsored
product ad received in the same time frame.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. HOW TO OPTIMIZE AUTOMATIC TARGETING SPONSORED PRODUCTS ADS

4. Review your advertising report

The advertising report has a lot of important data about the keywords
and search terms Amazon customers used in relation to your automatic-

targeting Sponsored Products ad.

v 125%v = v of | T W | @&y = To 1
Yiew Zoom insert  Table Chart Text Shepe  Mediz Comment Collaborate Format  Sort & Filter
& Sponsored Product Search Term R
[ - - - @ This spreadsheet has missing fonts.  Show
|Start Date End Date Portfolio name Currency Campaign Name Ad Group Name | Targeting i
Jan 12, 2020  Jan 12, 2020 Not grouped usb 16-10-18 Mezzaluna Auto Ad Group 1 il BEROAD 12 inch half moo
| Jan 01,2020 Jan 01, 2020 Not grouped uso 116-10-18 Mezzaluna Auto Ad Group 1 ® BROAD american metalc
Jan 15, 2020 Jan 15, 2020 Not grouped usD 16-10-18 Mezzaluna Auto Ad Group 1 * BROAD b0000de0xx
| Jan 01,2020 Jan 12, 2020 Not grouped usp 16-10-18 Mezzaluna Auto Ad Group 1 : BROAD b0000deT jr
Jan 12, 2020 Jan 12, 2020 Not grouped usb 16-10-18 Mezzaluna Auto Ad Group 1 L BROAD b0001xxcyc
| Jan 02,2020 Jan 02, 2020 Not grouped  USD 16-10-18 Mezzaluna Auto Ad Group 1 X BROAD ' b000bok5be
Jan 13,2020 Jan 13, 2020 Not grouped usp 16-10-18 Mezzaluna Auto Ad Group 1 * BROAD b000keyd7w
| Jan 03, 2020 Jan 13, 2020 Not grouped  USD 116-10-18 Mezzaluna Auto Ad Group 1 8 BROAD b000xea0sk
Jan 13, 2020 Jan 13, 2020 Not grouped usD 16-10-18 Mezzaluna Auto Ad Group 1 Y BROAD b001cielfe
| Jan 01,2020 Jan 01, 2020 Not grouped usp 16-10-18 Mezzaluna Auto |Ad Group 1 [ BROAD b001gurfgu
Jan 12, 2020 Jan 12, 2020 Not grouped usp 16-10-18 Mezzaluna Auto |Ad Group 1 [* BROAD b001wslééq
| Jan 07,2020 Jan 07, 2020 Not grouped  USD 116-10-18 Mezzaluna Auto [Aq Group 1 s BROAD b00ZkxhOwg
| Jan 06,2020 Jan 06, 2020 Not grouped usb 16-10-18 Mezzaluna Auto |Ad Group 1 3 BROAD b002mdsy56
|_Jan 03, 2020| Jan 03, 2020 Not grouped | USD 116-10-18 Mezzaluna Auto |Ad Group 1 a BROAD b002unmy40
Jan 02, 2020 Jan 02, 2020 Not grouped usD 16-10-18 Mezzaluna Auto Ad Group 1 i BROAD b003jnvz18
Jan 04, 2020 Jan 04, 2020 Not grouped usb 16-10-18 Mezzaluna Auto Ad Group 1 " BEROAD b003vtz76y

1. Select ‘Sponsored Products’
2. Create a ‘Search term’ report type
3. Select ‘Summary’

4, Run a report for the last month (or any time that's

relevant to your campaign)

5. Name your campaign

6. Deliver your campaign whenever it works best for you
7. Click the yellow ‘Run’ report button.
8. Go to ‘History’

9. Download your report and open it
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02. HOW TO OPTIMIZE AUTOMATIC TARGETING SPONSORED PRODUCTS ADS

5. Create a list of poor-performing keywords

Look for keywords on your search term report that are
performing poorly. We recommend selecting keywords that
have had more than 10 clicks, and a high ACoS or low 7-day

conversion rate.

To determine your ACoS threshold, consider the profit margin
made on your product after fees and costs of goods sold are
deducted.

If your ACoS is less than the profit margin, then it is a good
ACoS. But if the ACoS for that keyword is higher than your
profit margin, you may wish to place the keyword into the
negative-targeting keyword list for your automatic-targeting
product ad group.

We aim for conversion rates of around 10% for products priced
between $18-$25. For higher-priced products, you might

consider a lower conversion rate.

Once you know which words are performing poorly, create a
list. Then, add those keywords to the negative-targeting
keywords tab under the ad group.

ments  Negative keywords  Compaignsettings  History O Advertising reports

Once added to the negative targeting keywords list, Amazon will
not display your automatic-targeting product ad in searches for
that keyword.

6. Create a list of high-performing keywords

Using the same report, look for high-performing keywords. A
high-performing keyword is any keyword that has at least 10 clicks

and is at or below your threshold for ACoS or conversion rates.

Once you have your list of high-performing keywords, add those
keywords to your existing manual-targeting sponsored product
ads related to that product (we detail how to do this later in this

guide).

In addition, add the keywords to your negative targeting keyword
list. You don't want to have your under-optimized automatic-
targeting sponsored ad campaign targeting the same words as

your manual campaigns.

MAXIMIZE YOUR AMAZON PPC STRATEGY
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02. HOW TO OPTIMIZE AUTOMATIC TARGETING SPONSORED PRODUCTS ADS

7. Continue to run your automatic-targeting After optimizing your automatic-targeting sponsored ad,
sponsored ad continue to run it for another week. At the end of the second
week, repeat the same process.

As the ad matures, you'll continue to find more useful keywords
for you to add to your manual-targeting sponsored ad
campaigns.

. . . .
Campaign: Stix - Automatic Campaign
Status: Paused  Type: Sp d Products - geting  Schedule. Oct 5, 2016 - Noend date  Budget. $50.00 - Daity
Ad groups Spend 6 Sales 6 ROAS 6 Impressions & AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
. + Add metric
o $3,997.92 o $13,340.26 o 3.34 avenace 4,000,579 1o 5
Negative targeting 2000 6
Budget rules
1500 4.5
Campaign settings
1000 3
History
500 15
0 0
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08. MANUAL-TARGETING SPONSORED PRODUCTS ADS

How to perform keyword research for
manual-targeting sponsored product
ads using Keyword Scout

. Log on to Jungle Scout — an all-in-one platform
for selling on Amazon — and select Keywords >
Keyword Scout

Manual-targeting
Sponsored Products ads oo

Before you launch your first manual-targeting sponsored

product ad, you'll need to perform keyword research.
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02. MANUAL-TARGETING SPONSORED PRODUCTS ADS

2. Perform a search in Keyword Scout

There are two ways to search for relevant keywords using

Keyword Scout.

First, you can perform a search using a related keyword.

Junglescout ®

You can review the data for each of the keywords Keyword

Scout suggests, including

4 30-Day search Volume (Exact)

This is the number of times Amazon shoppers entered the

exact term while performing a search on Amazon.
The second type of keyword search you can perform is called a

‘Reverse ASIN lookup. )A 30-Day Trend

With this type of search, you enter the ASIN of one of your This is the increase in searches for a particular search term over
competitor’s products. Then, Keyword Scout reveals the the last 30 days, compared to the previous 30-day period.

keywords for which your competitor’s product is ranking.

a 30-Day Search Volume (Broad)

This is the number of times Amazon shoppers entered search
terms closely related to the given search term while performing

a search on Amazon.

MAXIMIZE YOUR AMAZON PPC STRATEGY | 26



02. MANUAL-TARGETING SPONSORED PRODUCTS ADS

=: Dominant Category € PPC Bid (Broad)
This is the category in which the search term appears the most This is the average bid current sellers are using to make their
often. sponsored product ads appear at the top of Amazon searches

using closely related keywords.

g Recommended Promotions

When creating promotions for newly launched products, this is 3. Create a keyword list

the number of discounted products or coupons we recommend Click the ‘download CSV’ button at the right side of Keyword
giving away per day. Scout, above the keyword list. This creates a spreadsheet where

you can organize the data according to your needs.
Bi HsasBids
o ) . . When you create a manual-targeting sponsored product ad,
This is the average bid current sellers are using to make their

you can cut and paste directly from this list.
sponsored brand ads appear at the top of Amazon searches

related to the respective keyword

PPC Bid (Exact
@K ( ) Use multiple keyword suggestions and ASINs to build a

This is the average bid current sellers are using to make their large list of relevant keywords for your products. The
sponsored product ads appear at the top of Amazon searches more keywords, the better!

using the exact keyword.
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09. MANUAL-TARGETING SPONSORED PRODUCTS ADS

1. Create a new ad campaign

Repeat steps 1- 6 described in “How to create automatic-
targeting sponsored product ads”, but choose ‘Manual’ in
the Targeting section instead of ‘Automatic’.

2. Set targeting

Within manual, there are two types of targeting strategies

keyword targeting and product targeting. For this ad, select

How to create manual- keyword targeting.

ta rgetlng Sponsored 3. Product targeting

PrOd UCtS ads ke Ord With this strategy, you bid on categories, or related
YW

ta rgeting) individual products, to grant your product a position

within competitor detail pages or in relevant Amazon

searches.
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02. HOW TO CREATE MANUAL-TARGETING SPONSORED PRODUCTS ADS (KEYWORD TARGETING)

4. Adjust starting bids for your keywords

Keyword targeting
ERES Tem e - [ - Keep your daily budget in mind when setting bids. If you
Bid Suggested bid By 23 uoq D o . . .
= et have a lot of keywords with bids of $1.00 or higher, that
Filter by 7| Broad [) Phrase ] Exact pizza cutter rocker Broad rolle. $ 056 x .
v means that once you get 9-10 clicks on your sponsored
Keywords Match type Sugg. bid Add all o Euiar v ier Phcae s05 T oxs %
pitza ctter rocker 056 s041-§102 product ads, your ads will no longer show because you'll
$0.41. 8105
izza cutter rocker Exac $0.47
. R e Ll have run out of budget.
Stz mezzaluna Broad $0.6 $ 061 X
$0.47 Added $0.39-$1.16
$0.40 - 5054
mezzaluna Phraso $0.61 s1 o6 x
mezzaluna Broad $0.61 Addeg $0.39. 8114
$0.39-$1.16
sl " << £ CTT 5. Launch campaign
= e i mezzaluna chopper Broad 0.58 et $ 058 x . .
SO i Be sure to double-check all of your information. Then, once
i frooear T e P, mezzaluna chopper Phrase  $0.55 $ o x , . . . )
s oo e M sose soms * 0% you're ready, click the yellow ‘Launch campaign’ button at the

mawraliing rhanaar [ enza -

bottom of the page. You can also save your draft if you need to

After you add keywords into the keyword-targeting window, come back to the listing later on.

Amazon displays the keywords in the right column with the . .
It usually takes 30 minutes to an hour for your ad to premiere

chosen match types and suggested bids.
on Amazon.

You can adjust the bids as you see fit.

When starting out, we recommend adjusting your bids up in
order to capture more early sales, as Amazon’s suggested bids

tend to be somewhat conservative.
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ABOUT JUNGLE SCOUT

About Downstream by
Jungle Scout

Downstream is the leading automated advertising and

analytics solution and is part of Jungle Scout's suite of

ecommerce solutions. Jungle Scout is the leading all- downstream
by Jungle Scout
in-one platform for selling on Amazon and beyond.

Founded in 2015 as the first Amazon product research

tool, Jungle Scout today features a full suite of best-in-

class business management solutions and powerful

market intelligence resources to help brands, agencies

and investors manage their ecommerce businesses.
I.Il[ Supports $40 billion in Amazon revenue
“9 Serves more than 600,000 customers worldwide

0'47‘ Raised $110 million in growth equity in 2021

,GD Monitors over 1.8 billion data points daily

(g) Supports up to 17 global marketplaces

Request A Demo

Recognized as the most trusted platform +
for selling on Amazon

Industry Leaders

G .
2021

Best Online
Marketplace
Optimization Tools
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https://www.downstreamimpact.com/demo/

