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dOW“Stream Amazon Advertising can be broken down into

by Jungle Scout two categories:
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PPC (Pay-per-click ads)

Whether you manage a large brand or a full roster of ecommerce @ On-Amazon Ads © On and Off-Amazon Ads
clients, it's imperative that you have an Amazon advertising
strategy in place. PPC ads are for and
sellers on Amazon who want to reach more

As a brand, big or small, it's important to fully understand the customers. This is the most common ad platform for
various advertising tools Amazon has to offer—especially as the Amazon sellers and includes Sponsored Products,
competition continues to grow. and ads.

is the umbrella term used to describe Brands enrolled in Brand Registry also have access to
all of Amazon's advertising solutions. Amazon Stores, and —

all of which fall under the Amazon Advertising umbrella.
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02. AMAZON ADVERTISING PRODUCTS THAT PRODUCE THE HIGHEST ROAS

Amazon DSP (Demand-Side Platform) is a managed-service
option available to advertisers and agencies, whether they sell
products on Amazon or not. They typically require a large
budget of at least $35,000. Unlike PPC ad campaigns, which

you can set up quickly, you'll need to contact an Amazon

Advertising account executive to begin using Amazon DSP. "o - &*’; 777777 .

To keep things simple, we'll showcase all of the Amazon ad

programs available to brand-registered sellers, plus other
advertising solutions — including one that doesn’t require
brand registry.

Here's a preview of what we'll cover:

® How Amazon PPC works

® Sponsored Products, Sponsored Brands, and Sponsored
Display Ads

® Amazon Stores

® Amazon Attribution

® Amazon Live

If you've never heard of these before, don't worry! We'll link to our

step-by-step instructions for each strategy.
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03. WHAT IS AMAZON PPC?

Key Metrics

‘:Ilk Clicks

What is Amazon PPC?

PPC is exactly what it sounds like—you pay Amazon each

time a customer clicks on your ad, whether they purchase

your product or not.

Amazon provides brands an easy-to-use advertising

platform to set up various PPC ad campaigns within a few
minutes. The amount you pay depends on the ad type, the

keywords you target, and how competitive your niche is.

Fortunately, Amazon provides important key metrics to
help measure the success of each campaign you're

running (listed to the right).

These metrics can help you set advertising campaign

goals for your brand or clients.

Understanding them all requires a bit of a learning curve,
but after a bit of practice, you'll be able to optimize your
campaigns like a pro. If numbers aren’t your thing, you
can always hire a professional Amazon freelancer to run

and optimize your campaigns for you.

This metric shows you the number of times your ads
were clicked. Amazon adjusts your report for invalid
clicks (clicks that were accidental or otherwise
illegitimate), typically within 3 days.

Impressions
How many times your ad was displayed to a customer

on Amazon.

Spend
How much you have spent per campaign. This equals

the total amount of click charges per product ad.

Sales
The total amount of product sales generated within one

week of clicks on your ads.

Advertising Cost of Sales (ACoS)

This measures the efficiency of your ads and represents
the percentage of your ad-generated sales that you
spent through advertising. To calculate your ACoS,
divide the total amount of money you spent on ads by

the revenue generated by your ads.

Return On Ad Spend (ROAS)

Another efficiency metric, and the inverse of ACoS. To
calculate it, divide the sales dollars attributed to your
ads by your ad spend. For example, a ROAS of 5 means

for every $1 spent on ads, you receive $5 in revenue.
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04. WHY PPC ADS ARE IMPORTANT FOR YOUR AMAZON BUSINESS

Percent of 1P or Agency Amazon Sellers
Using PPC Advertising

Sponsored Products Sponsored Brands Sponsored Display
| -~ eoee— | [ e— ] e —(—— |

Why PPC ads are
important for your
Amazon business 68% use PPC ads 56% use PPc ads 40% use PPC ads

It's no secret that competition on Amazon continues

to grow year after year, in turn driving Amazon's

advertising business. In the past year alone, Amazon

saw 47% year-over-year growth in ad revenue. .
Percent of 3P or Amazon Sellers Using

PPC ads are immensely popular among PPC Advertising
sizes on Amazon. 79% of first-party (1P) vendors and
. Sponsored Brands Sponsored Products Sponsored Display
71% of third-party (3P) sellers use at least one form of  —— N N =
Amazon PPC. SR
R=
R= R= E
66% use PPC ads 34% use PPC ads 25% use PPC ads
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04. WHY PPC ADS ARE IMPORTANT FOR YOUR AMAZON BUSINESS

While consumers’ preference for Amazon as an online retailer is Not surprisingly, then, 32% of sellers believe using
obviously great for many brands, there's also a concern about the Amazon’'s PPC platform is a top factor that makes a
negative effects of rapid marketplace growth. successful brand on Amazon.

For instance, 66% of Amazon sellers are concerned about Let's go over the different types of ads you can run,
increased competition driving prices down, and 62% are whether promoting your own brand'’s products or
concerned about increasing ad costs on Amazon. helping clients showcase theirs.

Despite the rise in PPC costs, it's still possible to run profitable
ads for your brand or clients on Amazon—you just need the

proper strategy in place.

Using Amazon advertising is particularly important when listing

new products. With a simple keyword- or product-targeting

campaign, PPC ads provide the audience reach you wouldn't 32%
otherwise have, kick-starting the product’s ascent to the front

page of search results.

As long as you have a great product, great pictures, and a
compelling, optimized listing, you shouldn’t have a problem
converting ad clicks into sales. Those ad sales will then help
increase your organic rankings for each well-performing
keyword, further driving your sales.

The Ultimate Amazon Advertising Guide | 5


https://www.junglescout.com/?page_id=27565
https://www.junglescout.com/?page_id=80341

05. TYPES OF AMAZON PPC ADS

Trending Share of Amazon Advertising Spend by
Ad Product | 2018-2021

W sponsored products  [li] Sponsored brands Sponsored display

Percent

Sponsored brands P Sponsored brands

Types of Amazon
PPC ads These newer formats show increased return on ad

spend (RoOAS) and continue to improve in terms of

There are three types of Amazon PPC ads: Sponsored generating conversions.
Products, Sponsored Brands, and Sponsored Display.
While Sponsored Products is the oldest and most

popular format among 1P and 3P sellers alike, ad

spend has shifted over the years toward Sponsored Ad campaign type 30-day RoAS

Brands and Sponsored Display. —

Sponsored Brands $6.28
Sponsored Products $4.85

Sponsored Display $1.81
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05. TYPES OF AMAZON PPC ADS

Sponsored Products

Every brand starts their Amazon advertising journey with a

Sponsored Products campaign. You don't need to be brand-

registered to use it, and it's the most straightforward form of PPC

to set up. After conducting proper keyword research, you can

launch a Sponsored Products campaign in minutes.

Sponsored Products ads appear both at the top of the Amazon

search results page and throughout the organic results, as well

as on competing product listing pages.

As an example, let's see what products come up in the search

results when a customer shops for yoga mats on Amazon.

Sponsored Ad

Upward Fit Plus Yoga Mat
(72"x24"x5mm) - Studio 10 Pack -
Anti-Tear, Smm Thick, 72 inches Long

Easy to Clean

11237
Get it Mon, Mar 14 - Thu, Mar 17
FREE Shipping

PRIMASOLE Yoga Mat Eco-Friendly
Material 1/2° Non-Slip Yoga Pilates
Fitness at Home & Gym Twin Color

27"
¥ Get It a5 soon a5 Tue, Mar 18
FREE Shipping by Amazon

Manduka eKO Yoga Mat ~ Premium
Smm Thick Yoga, Pilates and Fitness
Mat, Eco-Friendly Exercise and Sport
Accessory, Blodegradable - 71 Inch

19500
Get it i 5000 45 Thu, Mar 10
FREE Shipping by Amazon

Manduka PRO Yoga Mat - Premium
Smm Thick Mat, High Performance
Grip, Uttra Dense Cushioning for
Support and Stability In Yoga,

$129%
Gat 1t 2% so0n as Fri, Mar 11
FREE Shipping by Amazon

As you can see, the first four search results have a “Sponsored”

tag, indicating that they're ads targeting the “yoga mat” keyword.

Market intelligence and product insights tools, like Jungle Scout
Cobalt, can help you further understand how the right approach

to Sponsored Products ads can help your brand gain reach, even
for new products. Take note of the first Sponsored Ad result in our
yoga mats example.. You may notice that it has a much lower

review count than the other ad results.

Using Jungle Scout Cobalt to view unit sales and revenue for this
product reveals that it has low sales volume compared to many of

the other Sponsored and even organic search results.

Brands Trends )

Without being featured in Sponsored Product ads, there's no way

it would reach the very top of the search results.

The Ultimate Amazon Advertising Guide
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05. TYPES OF AMAZON PPC ADS

Here's what Sponsored Product ads look like on a listing page: 2. Manual-targeting ads

e Brands decide which keywords or products to target, set

/m . i NI L 24" g custom bids for each, and set their keyword search
R Ll - AN 2R 9
‘ , | | — gl specificity to broad match, phrase match, or exact match.

1. Broad match

$12399 $112.99 $109.95 $7591 169.99 $239

Targeted keywords can appear in any order in a search

Sponsored Products ad targeting guery, and additional words may be included (ie. if your

o . target keyword is “marshmallow sticks,” your ad will also
Within Sponsored Products, there are two types of targeting

appear for “marshmallow and hot dogs sticks” and
to choose from:

“roasting stick for marshmallow”).

1. Automatic-targeting ads 2. Phrase match

With this option, Amazon will decide which keywords to target Targets your keyword phrase in the order in which it's
based on the type of product you're selling. It's a great way to entered, but may include other words before or after (e.g.,
start running ads if you're unsure of which keywords to target. “campfire marshmallow sticks” and “marshmallow sticks
You'll have the opportunity to see which keywords Amazon for roasting” are okay).

comes up with and if they're converting into sales. The downside

. o . . 3. Exact match

is the lack of optimization options that manual targeting offers.
To see your ad, customers need to enter your keywords
exactly as you wrote them. So only “marshmallow sticks”

will be targeted, with no words before, after, or in between.

In our How to Sell on Amazon for Beginners Guide, we

recommend running both an automatic and manual

campaign — once your listing is optimized, of course.
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05. TYPES OF AMAZON PPC ADS

With manual targeting campaigns, you can choose Requirements for Amazon Sponsored
from two subtypes: Products ads

b Keyword targeting ® You do not need to be brand-registered, but you must have
a professional Amazon seller account or be a Vendor. You

This option is exactly how it sounds. You choose the cannot advertise products with an individual seller account.
keywords you want to target for your campaign.

@ Your product must be Buy Box eligible in order to qualify.

For example

our brand is selling fishing lures, so you target .
y 9 o Y o How much does it cost to run a Sponsored

keywords such as “fishing lure”, “lure for fishing”, Products ad?
roaucts aqd:

“fishing accessories”, etc.
This depends on your daily budget and the bids you set for
each keyword. Remember, every time a customer clicks on

Product targetin
o ° your ad, you will be charged for that click. Depending on how

h this ad type, you can target competing brands’ competitive your brand'’s niche is, you can expect to pay
listings instead of keywords. anything from $0.05 to $10 per click. Pro tip: use Jungle

Scout Cobalt's Keyword Scout to get an estimate on PPC

For example

Using fishing lures as an example again, you can costs per keyword.

target your competitors’ ASINs, so your ads appear on To run a Sponsored Products ad, you need to have a daily
their listing under the “Products related to this item” budget of just $1 to start—though we recommend increasing
section, as shown above. that to $50 to $100/day.

You can run both keyword targeting and product
targeting campaigns at the same time. You'll just

need to set them up separately.
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05. TYPES OF AMAZON PPC ADS

Bidding low in an effort to save money on a campaign has its What are the benefits of Sponsored Products ads?

drawbacks. If your bid is low compared to other sellers in your i )
They're an easy and highly effective way to get your brand'’s

niche, your ads will still appear, but not at the top of Amazon i , .
products in front of new customers, as you're targeting shoppers

search results. They may appear at the bottom of the search ,
who are already on Amazon and ready to buy. You don't have to

results page, or they'll show up on search result page two or . . .
lure them to a retailer or inspire them to search for your product

three, or just on a competitor’s listing. If it's much lower than ) )
—you just have to show up in the search results.

the highest bids, it may not show up at all.

Whether you just launched a new product and need traffic or

Once your campaign reaches your daily budget limit, it will . .
you have a consistently-selling product, Sponsored Product ads

pause until the next day. ) ) ) )
are a great way to increase your impressions, clicks, and sales.

Each keyword you target will vary in what you pay per click.

Amazon will also suggest a keyword bid for you, but winning Keep in mind that nearly 66% of sellers

the bid involves a bit of hedging. are using Sponsored Product Ads for
their Amazon products—which may

For example drive up your niche's ad costs.

If you set your maximum bid to $0.50, you won't pay any

more than that when a customer clicks your ad. But you How to run a successful Sponsored Products ad

won't necessarily pay $0.50 either—your actual cost may
Check out Chapter 7 of our How to Sell on Amazon for

be much lower, as it depends on what the next-highest
Beginners Guide or Step 8 of our “How to Sell on Amazon FBA

bidder has budgeted. So if your brand’s closest competitor

is bidding $0.35 per click, you'll only pay $0.36 for a click— for Beginners” YouTube video.

just enough to one-up them.
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05. TYPES OF AMAZON PPC ADS

Sponsored Brands

Sponsored Brands ads, previously known as Amazon Headline These custom banner ads allow you to advertise up to three
Search Ads, are a more advanced advertising solution available products at a time, giving customers a broader overview of your
to brands enrolled in the Brand Registry program. brand—and thereby increasing brand awareness.

These types of ads help drive brand awareness by funneling all In the example to the left

traffic to your custom Amazon storefront or a dedicated brand- if you click on one of the three products, you'll be redirected

centric landing page on Amazon. The biggest advantage here is to that specific product listing. If you click on “Shop RDX

that there are no competitor listings in sight—just your products. Sports,” you'll navigate to the brand’s Amazon Storefront,
Sponsored Brands ads are banner ads that feature your logo, which resembles a custom ecommerce website.
custom tag line, and thumbnails for a few products. They appear

above Sponsored Product ads in Amazon search results.

o x
Boxing Gloves Crafted to Perfection

A B
&

s for Training Mudy Thal Maya ROX Boxing Gloves for Training Muay Thai AOX Bowing Glaves for Traning Muay Thai Maya
s for Fighting, Kidbaxing, S0 Cowhide Leather Mitts for Sparming, Kickboxing, Hide Leathar Miztx for Sparring, Kickbaxing, Fig

M

RDX F15 BOXING GLOVES

r back out with £
)ly,,::.

Price and cther details may vary based on size and color

'55 @01

Behoid the ultimate boxng glo
r ather anC

padcing

45247
Centaur's, Durable Custom Design 2
Trideer Pro Grade Boxing Gloves for Sanabul Essential Gel Boxing Pair Set of Boxing Gloves and Set of Uberlupus Kids Boxing Gloves for
Men & Women, Kickboxing Bagwork  Kickboxing Punching Bag Gloves Headgear, MMA Baxing Gloves MMA  Boys and Girls, Boxing Gloves for Kids
Gel Sparring Training Gloves, Muay 12,558 Headgear,Kickboxing Sparring Glov... 3-15, Youth Boxing Training Gloves,
Thai Style Punching Bag Mitts, Figh $2209 SR «rm on Kids Sparring Punching Gloves for
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05. TYPES OF AMAZON PPC ADS

On the Amazon Storefront, there are no competitor listings or Sponsored Brands ad types

ads to distract customers from their brand. )
With Sponsored Brands Ads, you can choose from three formats:

If you don't have an Amazon Store built yet, you also have the Product collection, Store spotlight, or Video.
option to send traffic to a custom Amazon landing page. See

an example of that below. Al forriat

h " -
Enhance Your Gear with Strong and Sensitive Rod Product collection Store spotlight m Video

' [
&, NEQ EEE

—
v
okook  sokolook koo
£ ) PLUSINNO Telescopic Fishing Rod andResl  FLUSINNO Fishing Rod and Reel Combes, s 3]
PLUSBIN Farng R and Reet Combon 1 e o O TS s it PLUSINNG Fishing Rod and Reel Combes -
s "::w"m"" Rt 135w _1g7m 13w _ 153w o F:;"’“”""”‘ P Promotemultiple product from a Drive traffic to a Store,including Feature a single product with
151 _171 ‘42’“ 74m landing page of your choice. subpages. an autoplaying video.
; 3 Landi g
PLUSINNO Fishing Rod and Reel Combos wpe
Carbon Fiber Telescopic Fishing Rod w@ Amazon Store (including subpages)
Reel Combo Sea Saltwater Freshwater Kit... ©) New Liiding page
< > Frifrd aus Choose products to display on the landing page for your ad. At least 2 products on the landing page must be available for purchase at all times, or the
1579 _171% campaign will be paused.

R Wi Sl X with Cacter o 1 M) Rt o | ¥ g el
s Fevng Lures + Flabing Heoks « Seme hecesary

T

Show mare

- S Spg oot

PLUSINNO

Viatz the PLUSINND Store on Amazan

Again, no competitor ads or listings in sight.
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05. TYPES OF AMAZON PPC ADS

== Product Collection

The Product Collection ad type allows you to advertise up to three

products at once, with the option to send traffic to your branded

Amazon Store or a dedicated landing page.

This is a great way to boost newer or lower-ranking products by

advertising them alongside your brand'’s highest-performing

products.

Here is another example of a Product Collection ad in action.

ﬁ Hydro Flask® Vacuum Insulated Water Bottles

Flask- Shop Hydro Flask >

ah "

L

Hydro Flask Water Bottle - Wide Mouth Straw Lid Hydro Flask Water Bottle - Standard Mouth Flex

2.0 - Multiple Sizes & Colors Lid - Multiple Sizes & Colors
¥ 10,366 WP R 20,897

prime prime

-

Hydro Flagk Water Bottle - Stainless Steel &
Vacuum Insulated - Wide Mouth 2.0 with Leak P.

17,799

After clicking on the ad, it'll bring you to this landing page.

B i

Hydro Flask Water Sottie - Wide Mouth
Straw Uid 2.0 - Multiple Sizes & Colors Straw Lid 2.0 - Multiple Sizes & Colors
sase a2

49" 11177 4971117

g

g Store Spotlight

Hydro Flatk Water Bottle - Wide Mouth

i -

Hytro Flask Water Bottie - Wide Mouth
Steaw Litf 2.0 - Muttiple Sizes & Colors.

Mydro Flask Water Bottie - Stainiess Steel &
Vacuurn Insulated - Wide Mouth 2.0 with.
114 m

495 11179 144"

Hydro Flask Water Bottle - Wide Mouth Straw
Lid 2.0 - Multiple Sizes & Colors

Ba3e
$49% . %117¥

(130 mater BeAfe deayt toey T4 fuat 20 o gt el travemny sy

The Store Spotlight ad format is only available if your brand

has an Amazon Store, as that's where your traffic will go. As

we mentioned above, an Amazon Store is basically a custom

ecommerce website for your brand, but on Amazon.

The Ultimate Amazon Advertising Guide
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05. TYPES OF AMAZON PPC ADS

Here's a great example of a Store Spotlight ad:

Life's better with Frigidaire

Shop the Frigidaire Store on Amazon >

FRIGIDAIRE

il

FRIGIDAIRE

Trust Frigidaire Genuine Water Filters Probiotic cleaners descale and deodarize Air filters that fit every refrigerator

As you can see, instead of advertising just three products, the
Frigidaire brand is showcasing three different subcategories

within the ad—water filters, probiotic cleaners, and air filters.

If we click on “Air filters that fit every refrigerator,” we'll arrive at

the air filter subpage within their Amazon Store.

Frigidaire UAF-1 PureFresh Universal
Refrigerator Air filter
FRIGIDAIRE Frirdird ns sprime
Puce Frosh 5999
< —:.“ ) The Frgicaire UAF 'Hu'!rver niversal refrigerator, air Riter fits all
RLESSETRe trands and nd freezers
20X = v DY e s QO Dy x mors sowarhal 200 effective at

Show more

4 o . .l: SRR (;0 Get It by Surday, February 28,
i =, “"""' oo [ Ao te Cart H

Ships from and wld by Amazan cam

Ses Luyng opLons.

& video

After searching for the keyword “boat sponge,” this video popped
up and stopped me in my tracks. The Sponsored Brands Video ad

format can offer registered brands a huge advantage over their
competitors, as video ads tend to stand out within search results.

W S8

Rated Best Kitchen

Sponge - America’s

Test Kitchen

Shap O.Cotard O Cedar Mutts Lo Sernor SeubSompe  O-Crar -»..m iy Soirge Senh Soenge ) Lodar Serumge Newvy Doty Sonh Somor
Fock - 12 Pk of12) Pock of ] Ofor Aentsars, Muls Surtece,
AR AR 5T CRRANITT waeed 1410

e e pheiedy

Carrand 40102 B75" x 4.75" x 3" Harmany Sponge Pramium Boat Scuff Erasars | Magic QEP 70005Q-3VP X1 Grouting Super

Giant Bone Sponge ARARL T8 Bosting Accessories for Cleaning Sponge, 3 Pack, 3 Count
TRRRL 02 1119 Black Streak Deck Marks ang More wRERL 230

2% LS & L RPT ) 14

2 Getit a5 5007 35 Thu, Feb 25 A% s r06/cou0 30

¥ Supow 10ETS DvEr $25 S0y 1120
St 1t 26 s00r1 38 Tha, feb 2§ juﬁ.‘sA:.D‘qcrou('xm $25 shipped 12
FREE Shipping on arders over $25 sigped Y ATaEs)
By Amazon

Get it 3t soon 25 Tha, F
FREE Shinpng ;-o»cm -w« $25 shpped
Gt it 48 w000 21 Thu, Feb 2§ By Amazon
FREE Shioping on ordes over $25shioped  Mare Buying Choices
oy Amazen $004 (14 rew ofters)
Ve Buying Choicss
A

Save 5% mare with Sudsorive & Save

Soanserns®

WAVESRX Matine Scuff & Grime
Eraser Pads for Boats, Jet Ski &
PWC | Cleaning & Polishing...
hhddn oy

$10%

Get 3 300 == 11, feb 26

FREE Shipping on orcers over $25 shipped
by Amazon
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05. TYPES OF AMAZON PPC ADS

Video ads play automatically, making them eye-catching and ® Your videos will autoplay without sound, so add informative
immediately helpful to the scrolling customer. captions. That way, customers don't need to unmute to learn

. . . about your product
Amazon recommends that your videos be short and informative

—between 15-30 seconds. A well-done video ad tells the potential ® The video will automatically loop, so consider making the
customer everything they need to know about the product within loop seamless

the first few seconds through effective visuals and subtitles. ) ) )
® Show your product immediately as the video starts. Do not

Before creating a product video ad for your brand, make sure you use fade-in effects or begin with an intricate introduction

review Amazon’s guidelines on video creation—otherwise, you
risk having your video rejected. Sponsored Brands ad Targeting

Unless you're a skilled videographer, we recormmend you hire a

Similar to Sponsored Products, you can choose from two

professional to shoot and edit your video ad. You can find talented targeting options for your Sponsored Brand ads.

Amazon freelancers around the web to create an informative and

creative product video for your brand. ® Keyword targeting

You choose the keywords you want your Sponsored Brand

Best Practices for Product Video Ads ads to show up for

® Create a demonstrative video about your product that ® Product targeting

answers all your customers’ questions . .
Y 4 Select the specific products, categories, brands, or other

® Do not include any unnecessary scenes or filler content. The product features to target with your ads.

video ad should be completely product-focused

® Keep your videos short and to the point (15-30 seconds)
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05. TYPES OF AMAZON PPC ADS

Requirements for Amazon Sponsored Brands ads

® You must be enrolled in Brand Registry or be a Vendor.

How much does it cost to run a Sponsored Brands ad?

Sponsored Brands Ads are paid for the same way a Sponsored
Products Ad would be—per click. The costs depend on your
daily budget and the bids you set for each keyword. They also

depend on the category your brand is selling in.

The more competitive your product is, the higher your cost per
click. Again, you can use Jungle Scout Cobalt's Keyword Scout

to get an estimate on PPC costs for Sponsored Brands, or you
can go with Amazon's suggested bid. And similarly to
Sponsored Products ads, you need a daily budget of at least

one dollar.

What are the benefits of Sponsored Brands ads?

The biggest benefit is that Sponsored Brands ads are currently
only available to brand-registered sellers or Vendors. This means
any of your brand’s competitors that are not enrolled in Brand
Registry will not be able to compete with your Sponsored

Brands ads.

Just 34% of Amazon sellers currently utilize Sponsored Brands

ads—including 66% of sellers who've achieved over $1 million in

Amazon sales.

34%

of all Amazon sellers of sellers who've achieved over

$1 million in Amazon sales.

These ads are prominent and compelling—they're a great way
to help your brand stand out in the search results. The fact that
you can funnel traffic to your branded Amazon Store or custom
landing page—and away from competitors—makes them a

homerun solution.

How to run a successful Sponsored Brands ad

As mentioned earlier in this guide, check out Chapter 7 of our

How to Sell on Amazon for Beginners Guide or Step 8 of our

“How to Sell on Amazon FBA for Beginners” Youtube video.

While they're about Sponsored Products ads, you can utilize the
same strategies talked about for optimizing Sponsored Brands

ads for your brand or clients.
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05. TYPES OF AMAZON PPC ADS

Sponsored Display That way, you can remind customers about your product and

. . ) . L brand, even if they've navigated away from your Amazon listing.
Sponsored Display is a fairly new advertising tool within

Amazon'’s self-service advertising arsenal. What makes

Here is an example of Display Ads in action.

Sponsored Display special is the ability to reach relevant
audiences on and off Amazon. That's right: you can now advertise

to—and retarget—customers on third-party websites and apps.

Like Sponsored Brands, Sponsored Display is also only available to

registered brands or Vendors.

The biggest difference between Sponsored Display, Sponsored

Products, and Sponsored Brands is how you target customers.

Instead of targeting keywords or competitors’ products, you'll
target potential customers based on interests, shopping In this example, you can see that Sponsored Display offers an
added benefit: you can target listings for complementary
products. The Boat Wash product (the ad at far right in the

image above) is not directly related to the main product

behaviors, and whether they've viewed your product’s detail page

in the past.

Amazon defines Sponsored Display as “a self-service display

(sponges) but will complement the purchase.
advertising solution that helps you grow your business and brand

on Amazon by engaging shoppers across the purchase journey, Sponsored Display ad targeting

on and off Amazon.”
With Sponsored Display ads, there are three types of targeting

Essentially, this means Amazon keeps track of the products a to choose from: product targeting, views remarketing, and

given customer views on their site, and displays them again audience interests
across Amazon search results, competitor listings, and the third-

party websites or apps that customer uses.
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05. TYPES OF AMAZON PPC ADS

Audiences: Views Audiences: Interests
remarketing If you want to Increase brand awareness

If your goals are focusad on remarketing

How It works

Eligibility

Vendors, sellers enrolled in Amazon Brand
Registry Vendors

S appear

(on prod

detall pages or

g results on desktop, mobile, and on desktop

Pricing On Ama

CPC (cost-per-click) product

n third-party
JS only)

Pricing

CcpPC

1
-fn >— Product targeting ads
]

This ad type allows you to target customers who are browsing

your products, your competitors’ products, or related categories.

You can even place an ad directly on your competitor’s listing.

The Product Targeting option is eligible for Vendors and brands

enrolled in Amazon Brand Registry.

@ Audiences: Views remarketing

With this targeting option, you can retarget customers who
have previously viewed your brand’s listings. This gives
potential buyers a reminder to check out your listing again
and is more likely to convert over a “cold” Sponsored
Product Ad.

Your Display Ads will be shown both on and off Amazon to
customers who have viewed your product in the last 30 days

but have not made a purchase.

The Product Targeting option is eligible for Vendors and

brands enrolled in Amazon Brand Registry.

L L .
am» Audiences: Interests

With Interests targeting, you can increase your brand
awareness by showing your products to customers browsing

similar products.

In other words, Amazon will show your ads to shoppers who
have viewed products related to specific interests. We saw
this in our sponge example above—a listing for anti-scuff
sponges for boats displayed ads for liquid boat cleanser and

buffing pads.
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05. TYPES OF AMAZON PPC ADS

Eligibilit
(g Esbiny
Unfortunately, this targeting option is only available for

Vendors at this time.

Requirements for Amazon Sponsored Display ads

® You must be enrolled in Brand Registry or be a Vendor.

How much does it cost to run a Sponsored
Display ad?

As with other Amazon advertising tools we've gone over,
Sponsored Display is a PPC (pay-per-click) program. Every time
someone clicks on your ad, you will be charged for that click. The
actual amount you pay-per-click depends on your bid, which in

turn determines your brand'’s visibility to potential customers.

The costs, again, depend on your daily budget and the bids you

set, but remmember, you're not targeting keywords.

Your daily budget can be whatever you are comfortable with.
You can start small and increase your budget if your ads are

performing well.

What are the benefits of Sponsored Display ads?

Like Sponsored Brands, Display Ads are only available to
registered brands or Vendors. Since this type of PPC advertising
is still fairly new, only 25% of sellers are taking advantage of this

strategy.

This advertising method is unigue in that it allows brands to
retarget customers even when they're not on Amazon'’s site—

and this enhanced reach is reason enough to test it out.

How to run a successful Sponsored Display ad

Follow our in-depth Sponsored Display ad guide to learn more

about how to properly set up and optimize display ads for your

brand or clients.

Chapter 7 of How to Sell on Amazon for Beginners and Step 8

of the FBA beginner video will also be helpful.
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06. ADDITIONAL ADVERTISING STRATEGIES FOR BRANDS

Additional advertising
strategies for brands

Becoming a registered brand on Amazon has many more
benefits than Sponsored Brands and Sponsored Display
capabilities. There are a few more features that fall under

Amazon Advertising for brands enrolled in Brand Registry.

Amazon Stores

As was briefly mentioned above, an Amazon Store is

basically your brand's own dedicated ecommerce website,
but on Amazon. You can create multiple pages and add
subcategories, videos, and other modules that make your
products nicer to look at than a cluttered collection of

search results.

Not only that, you can drive traffic directly to your
Storefront, where there will be no other distractions from
competitor ads. Amazon defines it as a “dedicated brand

destination.”

Unlike years ago when this was just available to Vendors,

Amazon Stores is now self-service and free to create.

Here's an example of a great-looking brand store on

Amazon
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06. ADDITIONAL ADVERTISING STRATEGIES FOR BRANDS

As you can see, brands can create a multi-page “website” and
customize it with their own banners, images, and videos.

Customers can reach your storefront by clicking on “Visit the
__ store” underneath the product's title.

Premium Boat Scuff Erasers | Magic Boating
Accessories for Cleaning Black Streak Deck
Marks and More

( Visit the Better Boat Store ]

EVERY""NGYUU NEED : v . ' B = You can also send traffic to your store through a Sponsored

10 CL-F[I‘]\:,‘ ¥8%%]BT%AJ < - o3 : Brands Ad, as mentioned above.

SHOP CLEANING TOOLS

What are the benefits of an Amazon Store?
® Helps brands build awareness and look more legitimate

® Get your own custom “Amazon.com” URL. Ex. Amazon.com/
YOURBRANDNAME

® Easily design your branded Store with drag and drop tiles or

pre-designed templates

® Amazon provides Stores with an insights dashboard to view

Store-related sales, visits, page views, and traffic sources both

19 19
FABRIC
MAANE
=
7= e V-

TITe v on and off Amazon.
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Amazon Attribution

Amazon Attribution is a free advertising tool specifically for

brands to measure their off-Amazon marketing efforts.
Attribution gives brands and agencies detailed analytics and
insights to get a better understanding of how non-Amazon

marketing channels are performing.

For instance, without Attribution, you'd have to guess as to
how well your brand'’s Facebook or Google ads helped
Amazon sales. Instead of blindly throwing money at these
off-Amazon campaigns, Attribution shows you key metrics
to measure the effectiveness of each ad.

What are the benefits of Amazon Attribution?

Amazon Attribution allows you to measure which channels
are the most effective for driving sales, optimizing current
campaigns, and planning future campaigns for your brand
or clients.

With the proper metrics to look after, you'll be able to make

informed decisions about your external marketing efforts.

Amazon Live

With Amazon Live, you can live stream on Amazon’s

homepage, as well as on your product detail page. When
hosting a live stream, your brand has the opportunity to speak
directly to customers about your products and demonstrate

how they work. Pretty cool, right?

Here's an example of a live stream on a listing

Shure SE215 BT2 Wireless Sound lsolating

Earbuds, Premium Audio with Deep Bass, .

Single Driver, Bluetooth 5, Secure In-Ear Fit Ve, ety e
Black '

7
Livestreams rela to this product See moce livestreams

As customers come across your listing, they'll be able to tune

into your stream and learn more about the product
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06. ADDITIONAL ADVERTISING STRATEGIES FOR BRANDS

What are the benefits of Amazon Attribution?

(@) You can provide live-only promotions that are only available to customers viewing your stream

rﬂ Interact with your viewers with the live chat feature

‘ Customers can follow your brand on Amazon and receive notifications when you begin a live stream

You can go live whenever you want using the Amazon Live app

Chat Feature

Notification

w
Stream

Conversation
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07. INCREASE YOUR SALES AND BRAND AWARENESS WITH AMAZON ADVERTISING

Increase your sales and
brand awareness with
Amazon Advertising

Amazon wants brands like you and your clients to succeed
—that’s why they continue to innovate and create
advertising solutions to grow sales, increase impressions,

and drive more brand awareness.

While it's not completely necessary to use Amazon
Advertising to succeed on Amazon, it certainly helps—
even if your brand is not advertising on Amazon, you can

bet your competitors are.

Amazon continues to provide more and more reasons why
brands should enroll in the Brand Registry Program. With
the ability to create video ads and retarget customers off
of Amazon, it really is a no-brainer to get started with at

least one campaign.

If you're not brand-registered yet, don't worry. Sponsored
Products ads are still an incredibly effective way to reach
new customers, increase your sales, and beat your

competition.

We hope this in-depth Amazon Advertising guide helps
you understand a little more about how you can grow

your business on Amazon.
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ABOUT JUNGLE SCOUT

About Downstream by
Jungle Scout

Downstream is the leading automated advertising and

analytics solution and is part of Jungle Scout's suite of

ecommerce solutions. Jungle Scout is the leading all- downstream
by Jungle Scout
in-one platform for selling on Amazon and beyond.

Founded in 2015 as the first Amazon product research

tool, Jungle Scout today features a full suite of best-in-

class business management solutions and powerful

market intelligence resources to help brands, agencies

and investors manage their ecommerce businesses.
I.Il[ Supports $40 billion in Amazon revenue

“9 Serves more than 600,000 customers worldwide

0'47‘ Raised $110 million in growth equity in 2021

,GD Monitors over 1.8 billion data points daily

(#) Supports up to 17 global marketplaces

Request A Demo

Recognized as the most trusted platform
for selling on Amazon

Industry Leaders

&

2021
Best Online
Marketplace
Optimization Tools
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