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Introduction

With a legal deadline looming, we'll soon be one step closer to knowing

the fate of TikTok in the U.S. The app faces a potential ban due to national
security concerns tied to its Chinese ownership, with the U.S. government
mandating that ByteDance (TikTok's parent company) divest by January 19.
The Supreme Court recently heard arguments on the legislation that would
force the ban (known as the Protecting Americans from Foreign Adversary
Controlled Applications Act, or PAFACA), and appears poised to uphold the
law, leaving TikTok's future in question.

For American businesses — and those that sell on Amazon in particular —
the disappearance of TikTok would have a unique and immediate financial
impact. With more than 150 million monthly U.S. users, TikTok has quickly
become a cornerstone of social commerce, driving product discovery, brand
engagement, and viral trends that translate into sales. If the Supreme Court
upholds PAFACA, all of this could change overnight.
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https://www.congress.gov/bill/118th-congress/house-bill/7521
https://www.congress.gov/bill/118th-congress/house-bill/7521
https://www.junglescout.com/resources/articles/tiktok-shop-amazon/

TikTok's role in
ecommerce; What
the data says

The trifecta of TikTok's massive audience, the
organically derived pipeline to ecommmerce, and its
sophisticated algorithm have made it an invaluable
tool for businesses and marketers of all shapes and
sizes. For brands, retailers, and sellers on Amazon,

Jungle Scout has the data to prove it.

Of the 44% of Amazon sellers using social media
to advertise their products, the percentage using
TikTok spiked 65% in the past two years, according
to our annual survey of more than 2,500 Amazon

sellers.

The potential upside for sellers using TikTok —
whether via paid ads or by posting their own
content promoting their products — can be
game-changing. As outlined in this article, some
products experienced revenue increases upwards
of 2,000% after going viral on TikTok.

With more than one billion active users worldwide,
TikTok provides a unique opportunity to reach

a wider audience, increase sales, and establish
brands in a new, engaging way. Its bespoke
algorithm and powerful advertising tools can

help businesses target their ideal audience with
precision, increasing the likelihood of conversions

and sales.

How are sellers reacting?

Eva Hart

Owner of Couple’s Coffee

“I've seen firsthand how TikTok helps grow brand awareness and sales. For Couple’s Coffee, we
post videos nearly every day and have invested a lot into the platform, with plans to launch
products on TikTok Shop. Our strategy aligns with data from Jungle Scout’s Q1 Consumer Trends
Report speaking to its rising popularity and the trend of consumers searching on Amazon for
products they found on TikTok, which shows the app’s impact on shopping behavior. This is why
a U.S. TikTok ban is concerning. We've put time and money into building our presence on TikTok,
inspired by the successes of other brands. If TikTok were banned, those efforts and investments
would be wasted. We're hoping to tap into the revenue growth others have seen through TikTok,

and a ban would cut off a vital sales and marketing channel for us and many others.”

“One negative impact |

could imagine many brands
would face is the loss of a
great channel for influencer
marketing. Surely a ban would
make it harder for Amazon

brands to find and work with

these influencers.”

Jake Zaratsian

Owner of Natural Events

“I've been experimenting with Tiktok Shop affiliate
marketing on one of my accounts, and honestly,
the reach of TikTok Shop is insane. A ban would
absolutely have a negative impact on sellers’
businesses — for example, | know of one product
that has sold more than 1.4 million times on TikTok
Shop in just a couple months. Many of those sales
are driven from affiliates who earn a commission
for promoting the product — otherwise known as

upwards of $20 million in revenue just from TikTok.”

@ Brian Connolly
‘; Owner of Shore Boats
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https://www.junglescout.com/wp-content/uploads/2024/02/The-State-of-the-Amazon-Seller-2024-Jungle-Scout.pdf
https://www.junglescout.com/resources/articles/tiktok-amazon-finds/
https://www.amazon.com/dp/B09MDV3R9Y
https://www.amazon.com/stores/page/A6409E93-117A-4039-8681-C57A0AE8E496?ingress=2&visitId=017de8a6-c048-4d13-ac88-1ca408e27221&store_ref=bl_ast_dp_brandLogo_sto&ref_=ast_bln
https://shoreboatsnj.com/

Amazon sellers, brands, and retailers of all sizes turn to social media — and TikTok in particular — when building their marketing strategies. In fact, social media is

the second-most popular avenue for advertising dollars after Amazon itself, according to Jungle Scout's 2024 State of the Amazon Seller Report.

Popular seller advertising/marketing methods in 2024 I How sellers advertise on social media in 2024 )
© Fracebook ads 72%
Ecommerce platforms 58% Instagram ads 60%
P Pinterest ads 19%
@ TikTok ads 35%
Social media 44% O VouTube ads 34%
£% Snapchat ads 8%
Search engines/paid search 36% f Linkedin ads 14%
Branded YouTube channel 14%
@ Posting content on a branded or personal social media account 22%

Traditional media 8%

L2 Hiring influencers to promote products 9%

\\ J

The number of larger brands and retailers advertising on TikTok has grown 54% since 2022, even as their overall use of social media marketing dipped 7% over
that same period. And while a smaller portion of small-to-medium-sized businesses are advertising on social media platforms than their bigger counterparts, that

portion that does — 42% — has increased at a higher rate over the past two years.

Sellers using social media as part of their marketing strategy Sellers using TikTok (of sellers using social media)
@ 2022 2023 @ 2024 @ 2022 2023 @ 2024
{(+14%) (7% ) (+50% ) {(+54% ) |
‘ | 62% ‘ | 51% W24
—— 41% 3 31% P73 34%
SMB Enterprise SMB Enterprise
*Over the two-year period from 2022 to 2024 *Over the two-year period from 2022 to 2024
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https://www.junglescout.com/wp-content/uploads/2024/02/The-State-of-the-Amazon-Seller-2024-Jungle-Scout.pdf

TikTok-related searches on Amazon

Search term YOY search trend
TikTok body suit +3,230%
TikTok made me buy it +2,375%
TikTok scrolling ring +1,083%
Chamoy pickle kit with candy TikTok +987%
TikTok must haves +871%

The Amazon/TikTok Crossover renans Tokems e
TikTok trend items for kids +336%

The organically formed relationship between TikTok and Amazon, which

continues to evolve and expand, is a force behind this increase. Amazon'’s

independent popularity has gained it a strong presence on TikTok, with the TikTok ring +326%

hashtag #amazonfinds generating more than 40 billion views across the

platform. The hashtag’s popularity makes it easy for consumers to see real

people using and reviewing products and creates a potential gold mine for TikTok must haves +304%

sellers to reach potential buyers.

Snappy, relatable, and potentially viral content, coupled with Amazon’s TikTok stuff +299%

affordability and convenience, make for the perfect pairing. N J

Source: Jungle Scout's Q1 2024 Consumer Trends Report
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https://www.junglescout.com/blog/tiktok-amazon-finds/

Amazon category snapshot: Beauty & Personal Care

To better explain TikTok's wider influence on retail and ecommerce, we'll drill down to the beauty industry. Social media is a powerful force in this world,
generally, with platforms overflowing with content about makeup, skincare, hair products, and more. But TikTok's impact on sales and revenue, especially among
products sold on Amazon, is particularly impressive. Jungle Scout Cobalt data on Amazon's skin care, anti-aging, and hair care segments — as highlighted in

this beauty products report — offers clear examples of this impact.

Within the Beauty & Personal Care world of TikTok* ... 30-day TikTok keyword trends

. is the 4th highest-rankin . is the 10th highest-rankin
(#halrca re) 5 ? (#skmcare) ? 2

hashtag, with 2B views hashtag, with 1B views

( Anti-aging 46M views (+102% MoM) )

( Skincare 89M views (+104% MoM) )

*TikTok hashtag data reflects the past 120 days; keyword insights data reflects posts mentioning each respective word, as
accessed March 25, 2024.

( Hair care 62M views (+117% MoM) )

Brand spotlight

Neutrogena

HAIRCARE

TOherdinary. BIOSSANCE:. PAUL MITCHELL ILES FORMULA

Brand Stats:

Brand Stats:

4B+ views on
TikTok

~ Amazon
Revenue: Up
33% YoY

~ Units Sold on
Amazon: Up
20% YoY

1B+ views on
TikTok

~ Amazon
Revenue: Up
63% YoY

~> Units Sold on
Amazon: Up
60% YoY

Brand Stats:

50M+ views
on TikTok

~ Amazon
Revenue: Up
48% YoY

~ Units Sold on
Amazon: Up
44% YoY

Brand Stats:

75M+ views
on TikTok

~ Amazon
Revenue: Up
46% YoY

~ Units Sold on
Amazon: Up
30% YoY

Brand Stats:

2B+ views on
TikTok

~ Amazon
Revenue: Up
79% YoY

~ Units Sold on
Amazon: Up
47% YoY
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https://www.junglescout.com/wp-content/uploads/2023/09/Amazon-Data-Download-Beauty-Report-2023-Jungle-Scout.pdf
https://www.junglescout.com/enterprise/
https://www.junglescout.com/report/amazon-data-download-beauty-products/
https://ads.tiktok.com/business/creativecenter/keyword-insights

TikTok's Reach & Influence on Consumers

Amazon remains the most popular consumer starting point when searching for a product online, but TikTok’s rapid acceleration as a first stop — particularly among

younger generations — is increasingly significant. Among Gen Z, 43% start searching on TikTok — a higher number than those who begin a search on Google.

Where people start their

search for a product online

@

amazon
~

- MO

<l
S

The rise of TikTok Shop

Google
Amazon
Facebook
Instagram
TikTok
YouTube

Walmart.com

42%
56%
10%
7%
7%
13%
29%

Generational breakdown

GenZ Millennials GenX Boomers

Google 32% 40% 43% 43%
Amazon 42% 51% 56% 61%
Facebook 21% 21% 12% 5%
Instagram 26% 16% 5% 2%
TikTok

YouTube 38% 25% 13% 6%

{Walmart.com 34% 30% 30% 28%

Building on its growing influence on consumers

and ecommerce, in September 2023, TikTok

launched its U.S. ecommerce business, TikTok

Shop. The in-app shopping service allows users

to browse and purchase products without

leaving the platform. Data from Jungle Scout's

Consumer Trends Report reveals consumers

have taken note — more than1in 3 are

browsing or shopping on TikTok Shop at least

once a week, and 23% have purchased a product

there. Those numbers are — naturally — notably

higher among Gen Z and Millennial consumers.

How often do consumers use TikTok Shop?

Overall, 20% of consumers say they're likely to

purchase a product from TikTok. The platform’s

significance among younger generations is

undeniable in looking at that same percentage
for Gen Z and Millennials —70% and 43% of

whom, respectively, say they're likely to buy

something directly from the TikTok platform.

> Once a day 12%
> Once a week 34%
> Once a month 46%
< Once a month 8%
How often different generations of consumers use TikTok Shop
GenZ Millennials Gen X Boomers

> Once a day 24% 16% 1% 6%
> Once a week 49% 56% 34% 20%
>Once a month 87% 63% 41% 23%
< Once a month 0% 8% 10% 9%
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https://www.junglescout.com/consumer-trends/

What's next? Further reading

NBC News
With the Supreme Court's final decision on the PAFACA just days away, the future of TikTok in the U.S. is at Supreme Court leans toward
a critical juncture. If the law is upheld, TikTok will have to comply immediately, fundamentally reshaping upholding law that could ban
the app's presence in the U.S. and setting a precedent for how foreign-owned apps are regulated. TikTok
This would force brands and creators to rethink their strategies, potentially shifting focus to alternative Reuters

platforms — like RedNote, which is already seeing a surge in adoption. US Lawmakers urge Biden to

The ongoing uncertainty around a TikTok ban underscores the importance of contingency planning and extend TikTok Jan. 19 ban deadline

highlights the risks that come from over-reliance on a single platform. Regardless of the app's long-term PR

A TikTok ban could hit the U.S. in
days. What to know — and how to
prepare

fate, the message to brands and retailers is clear: diversification isn't just a strategy—it's a necessity to

adapt, thrive, and future-proof your business.

“A potential TikTok ban raises significant concerns among small and medium-sized business owners, who rely heavily on the
platform’s vast reach and marketing capabilities. The platform’s unique blend of entertainment and product discovery has
opened up unprecedented avenues for brand and product visibility. Small and medium businesses, in particular, use TikTok to
showecase their products through engaging content and collaborations, leading to increased traffic and sales on Amazon. A
government-imposed ban would disrupt sales and marketing strategies and impede future opportunities for growth and
innovation. The potential ripple effects are far-reaching and undermine the entrepreneurial spirit and innovation that are
hallmarks of the digital economy.”

Greg Mercer

Founder, Jungle Scout Information for how to contact your Congressional representatives can be found here.
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https://www.nbcnews.com/politics/supreme-court/supreme-court-tiktok-ban-bytedance-china-biden-administration-rcna186971
https://www.nbcnews.com/politics/supreme-court/supreme-court-tiktok-ban-bytedance-china-biden-administration-rcna186971
https://www.nbcnews.com/politics/supreme-court/supreme-court-tiktok-ban-bytedance-china-biden-administration-rcna186971
https://www.reuters.com/technology/us-lawmakers-urge-biden-extend-tiktok-jan-19-ban-deadline-2025-01-14/
https://www.reuters.com/technology/us-lawmakers-urge-biden-extend-tiktok-jan-19-ban-deadline-2025-01-14/
https://www.npr.org/2025/01/13/nx-s1-5258151/tiktok-ban-us-impact-prepare-workaround
https://www.npr.org/2025/01/13/nx-s1-5258151/tiktok-ban-us-impact-prepare-workaround
https://www.npr.org/2025/01/13/nx-s1-5258151/tiktok-ban-us-impact-prepare-workaround
https://www.usatoday.com/story/news/nation/2025/01/13/what-is-rednote-tiktok-ban/77676421007/
https://www.junglescout.com/resources/guides/amazon-leveraging-data-for-growth-pdf/
https://www.congress.gov/contact-us

About the report

This report includes insights from Jungle Scout’'s Consumer Trends Report and 2024 State of the Amazon Seller Report that are
representative of the U.S. Amazon market. Amazon category and product data were sourced from Jungle Scout Cobalt, an industry-

leading market intelligence, advertising optimization, and ecommerce reporting platform powered by nearly 2 billion Amazon data points.
We encourage you to share, reference, and publish this report’s findings with attribution to “Jungle Scout” and a link to this page.

For more information, specific data requests, media assets, or to reach the report’s authors, please contact us at press@junglescout.com.

& e
Want to unlock exclusive Amazon market
Jungle Scout insights as featured in this report?
( Book a demo now)
\k
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https://www.junglescout.com/consumer-trends/
https://www.junglescout.com/amazon-seller-report/
https://www.junglescout.com/enterprise/
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